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Abstract

The aim of present research is to evaluate marketing of
sports goods in Tehran based on SWOT and to provide
sports product marketing strategies for marketing
department of Sports and Youth ministry. The Research
method is descriptive and type of this research is
surveying. Among all the sellers, marketers and
managers of sport clubs, 384 questionnares were
selected as available samples.The questionnaire arranged
by researcher based on the Delphi method in 35
questions and 4 dimensions of strength, weakness,
opportunity and threat. Data were analyzed in 7 steps by
AHA and SWOT models. The Finding of the assessment
matrix of weaknesses and strengths showed: The final
score of strengths is equal to (3.78), score of weakness is
equal to (1.3), score of opportunity is equal to (3.11) and
score of threat is equal to (1.5). Thereby SO strategy has
highest score and chosen as best strategy. Implementing
this strategy and related strategies is recommended to
marketing department of Sports and Youth ministry.
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5. Promotion

6. Lovclock and Wright

7. Place and Time

8. Process

9. Productivity and Wuality

10. People

11. Promotion and Education

12. Physical Evidence

13. Price and Other Cost of Service
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1. Marketing Mix

2. Production

3. Price

4. Place or Distribution



5 OBl 9 Uhhyg ©)lig pegmasdl e e slaglejls
RS (St G ) (Bys Y oje> 2Lk
9 UL 5 35290 Cundg oy LU LS ol 38 (05
ol QLlil s 5 s b g cind 9 g LIS
5 5 cnlie B0l e 4 5y sy Loguas (o359
Sl 555 gLV LLolil colio sladyealy (g5
3y 0Ll 9 (8509 ©olig 2Lk e 3 syl e
T ) e gooly 315 o plo 31 ol ham el .
b 0 L g Cusyd g Land g g8 bls &S Cuwl ppo
S O8R5 (05yg LaYE zylas sk
le_b.)ﬁ.mb 9 l_lbdﬁ‘)»_w‘ b.)voi Cawddy dg>g0 6‘59 ua)Lu)‘)J

Sy (#8))9 SBYE (2b)lil d9ut2 9 drwgs > cuslio

oR9FH R,

—iirog by B g o) Saa ) Giagh
Sy 4lS ol [imgly ol glol anoler il o oo
238 OWld)lS Al (8555 ol olpse 5 LU
g )l byl g (wlidylS Syse (gls ol 8l 4 iagh
Ao ) diged lsicay @ YAY dlawy IS )0 oS dgd g0 a8 YL
b odlatwl sl 3ie Aol oy | Gdcd opl > b 4B S
Oraasio i gl I (> (hyy 4 by as lp
Joo dlp poluly cale > o5 a8 odlinal (08550 2b)lL
9 sy dacins «ob bls 5l pnl o plo AlBaw Jolye
Cole b 2l (#8h SYE L)L L sy s
3 P i g g @alal GLalid)lS den (JS CllaS b ddb oy
306 o oy lgimo i 5l g gy 2090 (5509 e 5L
wind bl «ob b)) (oo ¥ > 48 Y0 b del iy L
oyl G 3l 38 ol bl A8 et (e 5 o
35 s g 455 gl 3 )5 dusloe +/AY L ply log,S Sl
pateie Jolo o slods) g oy s AHA (o) 35k 5l
5 s sl 9 ¥ o ¥ o s gd g oo b gl 5 4
saiody (pimen b &B)S A ) Vo) s, lacias
3 blitl g o loggeil s sloansp )y
&g P9 Jey ep cae el — SIS alex
o)l oy cpl ) SWOT s ojgefl | 5 lapite
5 odliz) SPSS 18, EXCEL

Ry Bl
035 SWOT Juo sl Loy (sloadli () g 5
Ll 045

5 SYgaze 1l Ll 2b)lil lacdld jlail cpl ...
355 i 5 SLulid |y (B8 5 ac e JB wloss
ol (=5509 lil » wre &S5 (WS 5 Bolo)
Cad Joao y o pu il 4 il JbI 4 0)lsen &5 ol
il 5 (Y (e 4 0015 cazg) 3yl (glodds s
ol Jgaze )15 (3axie (4515 Cuad Slavauai b (55
oy Lol s e o1 b e ¥ gasne ol g
sl asl dlhie d s gl 053 Joeame Cogd |y
adye Y sy A Y 1) S)le (g)l8 e slao S,
5 g ) L) )iSceed F lackan (el ¥ Lol
b 0 &S g9yl Wi bylyps Bk 51L(WWAS e
aelp S (pgds gyl odsl S99t (2)1 g (J3D
P A8 e Glal e balpd b dblie jslaied 1) Sl gl
Syby g lwlid s 3> jlai 3 Jiaggy (nl til, ()
LY LUl eloiigs U ablis g cind blis il
Jrll g ol slacujo 5 oeud)ls I (6 pSose by (23559
» e gl I e a2 pn 5)b oy 4 w929
G55 sbuoly 0 1) Liogs laal 5 aidly gy dewgd doliy 38!
03lalwl dyg0 Jdo .led BICRS Hiuderg ddudd b s,
(VA+) s> Lawgi 00l )] caspde Jio g ol
Copde ¢l (glads po aw ganl 3 L Jue il e
295 o) pLS 51 5t ylee 48 ol 03,8 dlgiiiy S0 1yl
il g P Bll sl )2l ipgd pLS— ol
5 Lt ygole cdlial il ol lojlo gl o 3 (o3l
i o blEs &y 425 L] 358 (ool sl 5 by
g Lacoyd Jold (clasee 5o Joslos g Slojlw 019y
glo 12l ds o )3 g3 5 )3 403 418 (o) 2 3590 Ladiieg
aS sl aub 208 0 031 Hawass piY (dlo 5 L]
2 el sl (el cobl glnl oY mle o
oLLss S, 5l osliinl U o 4, 154 (53]l o pl5
i)l 290 plojle Blaal b avslie )5 55 5 Jlb SleMb]
seds o 5y Jieinl lalpyl g YIS il o 4355 ), 3
el g9y 2 ojerel () Sl 3 (WWAY ((03,50)
dy oM (s ialo lgie 4 Biyg 0 b)lik IS T
Fred o psb g glar] ( Sin b cosliw oladl >
5309 il Sl aiaelgy90 (V410 (SSgla) los,S
D)l (Bi9E 5 biyg S gazme G 5 gl b
Ll sl 18U 5 01 ploxl Gliios gl 4 gl
2 29290 M Colie by (oB5)9 pily) 9 olinl (29,80
sl QA 5 O8> (8509 SYE b5k diej
NS Slowea 5 a6yl Cunlbuws ;0 Gladss | Cowd ()



WAl F 3)led uiin Jlo ¢(d)y9 Cu e ) @3 slagingly Ve

SWOT Juao sla o sloasls cunsg ) Jgds

SaiS | S | Sl | Blas | s el Bl | oeiile b yuiio
JANY | =elSEY | YIVA v/os -Jovy Y/YA lacgs
S B A NS T I /2 v/¥¥ <[AYA YIYY laCins

—foY | /MY | Yy VAA o[oyy YIYA s b
V¥ AR £V V¥ <[ Y/AD bty a5

S g oy j ol slodidly 5 €8)5 )18 2Lj)l 9)90
Jots > SWOT Juo cars 5 g8 bl byl s yile
(YIVA) b ol g8 bla o ol oped a5 0 ol (V)
sy (YVA) b ol 0098 bl (e 5l 0505 ol 9 48l oo
it @ b s cubge Sl el cnl g 039
sdes j2 Mg (o Jolge cnl 33 9 Mibo (0)y9 SV
RD Y Biys SBYE blil cudbse 3 5o Jelse
b3 5 pn J dols laaBl poren 3L Gl
Lf’l‘ef 0 303 FUN uLuaJ SWOT JAA oo db))l u.w).:Ln
blg OSJLA )I 0 yo0 O"] 9 J.wl;uc (\/\ﬂ) l.: ).3‘).3 u99 bla 2
JA'}C T )i)L) dde L)’I 9 009 ).«)5 (Y‘/YY’) L» ).gl)g s
L 509 GYE bl 5 s 5 adl o e (1

(WG) Jelss IS slagyjs b po ol 53 sponlias dls 5o
odol sty glogyjg) ol else (slogyiy wopo b |l
IS Slagiy o 9o Jollaasdy )3 (pgw doye )
ol 0ds 0313 LS y3j Jodo 0 5 =48 Jelse

Jelse 35 asgs 5 cwsyd blis SWOT Juo 5o
390 & OIS D ) (B9 sBYE 2Lk > o
o g ey I Jeb laadl 5 <85 15 o)
lr Gom gcus ) 3 2l g &8 3 (L (V) Jo>
Hoyes cul g 2dbien (M) L plp (08559 SV Sb)l3L
Sl yol ul g 039yt (YVA) b ol oo 8 (L
B39 SLYE bl a3 Sopm e b d92g
2 P Jelse odes > Slgie Jelge cnl 393 9 Adlie
Sl Jeols laddl puismen Bl B350 Y LU
ol SWOT Jas i (bl aile Jelod 9 ()
(V0) byl Gom Jelos laases ) (2l 0ped &5 3D
7oS (VTA0) b il Wasodes (ulee 1 ope ol g 2l oo
o Jolse 5l (8L sbcus b cans Sl das cpl g 039,
o3 o ol |y (1555 YL 2Ll3L 5

S5 54 81y B (] 53 9Ol o2 yoN!
SWOT Juosi g AHA

5 SWOT e L loygst lols :Jglol
ol sl

Sy Jolse ple (Sily gn 4l (25 b iegdplE
Slaslie 3o, 511y SWOT (slasy,S cuenl 45,5 5,14
5 S0l ¥V (b b g (295

Sy Sty SOWT (slacg S o (192 1pgwpels
o5 Slalis g ¥-) oliie Ky 51 oozl b 11 sl
L plese coonl) jgon bog)S (5y93 (Siunly Slo
b ppeY Cootl ©ad b ke o5 Cueal il
duobro (¥ Cuonl Gl b gpge b o ¥ Cuoal cnd

JoS g 4325 Sl e gw S5 10,k P8
2o D9 )4 e i) Ol B sl Sy
Bl o] o3 Gumple o & Al (Spe uyile
buwg o5 Cwl (olaw (190 9 o Lailyy I Slasgerme
I rle pgw izl 29800 03> Jialed 03 S waenas
odd Jol> (99)> sla Siwly (25 Cluglie slagpw o
g O )3 ko b (D)) Kigd e IS ol )3
S yle jload Jols (459 (s Coonl L (g yilo
(gdm Al g 3 b o Jgyd sla Siuly (295 Gluslde
Sod oy ey @hRes car puple e |l
Oty (glyr 20 g0 o3kl e Al culi el ac gaze
2 Jll Iy ©jge 4 aple (g 1 BL Bas cpl 4
5 ab wmlgs gl San cely Gy lo 0 Sl ol 4]
Ak @yge ol 4 L ol g

O3y A ye a3 tpweal cpyie QLI ey @
Cunddy slagyjy 503 w0y b Rl jlplS e K
d55 b g ol 005 Lyt lye 5 A1 5l 0]
bl SWOT o b -390 3561 oles meanss ] &
2 Bhrg SLYE Lblik 3 (99y3 belgs o ins g g



\A

SWOT 5 AHA Jso olul 2 oI55 e (5859 SYE (bl (b)) S0 5 (o dogane

oy | A,y | s Jolgs J
</YA ¥ R Dy ol g5 392 )
I8 ¥ /A 2Ll (oBigel molSlS g o ylisouw S92 v
-Iv¥ ¥ oo Wl)ljs 3 (859 il 5B 3529 v
«Iv¥ Y oleF G135 )l59 50 obylib Cpmaaskie S G ¥
IV Y R4 o1 adlaie g S pe3 2929 T;_’ I
g4 ¥ -/ B 2 Gk dmegs Sl GB)pg ©ljg bawg dr3g) panass & #
) Y ny Lol Lauwgs iS5 s yo YIS 6ld by cligls 362 v
o ¥ /-0 B9 2l b lasye Jelde 5 llgr Sl 392 A
-/¥¥ ¥ -1 0539 il & (B)yg Cupde cuslio (355 392 N
-[ag f -Iv¥ Biye iy 4 (aeddMe ¢ slgn ¢ Ol Lol ye
Y/VA 2 \ g bl JS ges
|y ) R il & (g Capde (5, s )
i ) R 0209 2 lil Saplul asly ladd v
-I\s A RN bl 4 (5559 5 2bylib 55900 (claaslip &1yl pac ¥
QAT \ AN U959 ol plas a5 g ool lol il g L] b ¥
¥ v <Y P39 0 GRpde e sl by (el L E 0
N | - oS Sloj (slmoygd 13 Bj)g Capde ;S0 el g (398 2,8 & *
¥ ) -INY L ool 365 5 lojle Plue > sl QLI Sl 9 ) sboog S 395 & v
AN ) AN w99 Sl el sy s A
Y Y R Hi0g 2lil lp 3)Shes ol 2 B g L a0 A
VA v +/-A 0539 40y > )l gloyglie Sloss 2524 ps ).
WY \¥ \ i Ll JS go>

SWOT Jas  loapael 5 o bl ) e ile ¥ Jgia

oy | ) |yl Jolge )
vy ¥ A D830 SB35 5 o )ph sladdle 252 )
et . gy | 2o e bl e Sogeo 4 il (ladi) 3 setane g late Slilue 5135 ¢

e gl 5> ilideo (gl i3

/YA v I\F 9109 pols 9 (Sl 03,5 JranS oy 3925 § | 7
I¥s ¥ R 6948 lilus (VU o > Ciliseo (gl S92 g ¥
<INY ¥ A oyad i ) (Bg solSil Ll % | o
AR Y ./-A 5iy9 Y Slads (gl By yre )85 pU 5l oolil 5
Iy v oA 5529 SS9 Sl glaslyg) Slsee cud)bs v
A v /A 2935 )3 (589 Sl (i g (dupgt Cu Jlows (Wb g (ool o sl 392 A
<IvF Y <INy Olals cas )85, 5l edlawl a
Y/N ¥ \ b oo b JS gon
A v ad 8529 SV cuad (il 9 Vb p)55 25 3929 )
/7 v 0¥ B9 SLYE L)L (i > () Glacs S ey s v
Iy ) Iy il il s gl il 5 o Ulex wda el ol dgame (liab g s Slaiil dgg f ¥
AN \ AN B clidg 5l coles pas g (59 pily) 5 Slies Sl u, ,‘!i ¥
N\Y ) Ny S 5 casliol (gloged & blik il pogad sl o
<IYA Y <IN¥ D509 Y ags ;5 (oxiwjls pae 5
Vo % ) By sgs JS o>




ARV )LQ‘). & B)LQJ\:) &M JL» ‘@35)9 Copde yd dbﬁ)lf Lﬁl‘a’g}“‘z’ﬁ)" \'a1

(oo 5 95) SO (603 d] (32355

Ao} 3g) Cuaws 4 &S > S 0l 3 penly WD Jgda

P59 Y (gpie slp Joodll Jow

CuisS b g gl po SV &byl o Slidks 394
by buwg — SS170

)9 Sy & (slwdde g slon 5 Ol blyi
pols 5 St Cay3 83,5 Jass sy 395 o

3y bolil dedie )3 (B5)s
b pogad G5 5 o)y ool el o
rogpad iy 4 ()l3Sg
e R
Olas

slgplinl Cogdgl dsye (pl > ipiia dls e
L« SWOT e Jolse j) S o 4 2 b (01>
> 45 09 oo drlone (295 Sluglie (o Lo Sl o3latul
93 Aiges (gly b a5 o llie > Ll S5 51 b sl
L oS Ll @l 5 cusl ol odygl (25 dunlio o
4 odel cunda Expert Choice 3l pp 5l ool

8l pj gmple ©yge

oo olal b o iSile glasilinl sancagdyl .F Joua

Sis SYE bl »» o bls SWOT Jue 5k

sl a5 ol i 55 SWOT Luple s s

oyl cul g 35 )8 Jsl caglyl 3 (WT) (edlis 095
«Bipy SBYE L)L bagley g OMSde o 3l Ale
Lis (b9 @bl & (Bip Copde cuslie ()5 Cugl
3l ¢ obig (sladidy 4 (saiadiMe g olga g O Loy
il (Sl JSo bl b 4l lig 15 (B5ye bl
&S LIYAY) (rlons alo 5l (L8 Sliios glily > 4l
il 5 5948 509 St o)l el Jelge (s

Sl b el doje 43 39)0 193 0jlads 3 pualy S Joda

P59 YL
Wb ljg 9 (3 S JS o)l 3 (bbb panastie 39 s4
Sl iyg ©)lg bawgs (landgy (48,5 Jlas ) S6

il drwg

D339 bl 4 (ob5)g Capde cunlie (5)S5 2925 | S9

RB ) 059 (6y503)5 g s y5 (Sl D9

) o1
ol

cilizee (gladid) ) joime g plate Olilue (5155 5
Sl i g (st do 3 (3l g (o5 Cpge 4 | O2
e o ) ilisee

b osad (i5 ) (555 SOl gl

. . 05
weyad ity 4 )18

£95 S sl 2Ll g (orldl (gl Sty 3929

e 08
2945 2 hig Slacalld oS g i

95 Clalie
wr | sT | wo |so| &7
339 ks
JoV | ¥ v ) SO
</YYA Y Y ) WO
<Y \ WT
A4 VY \ ST
<l
WT | ST | WO | SO | slacuwsbw
S pogad
SIYEY | ONIY Y ¥ \ SO
00 | VY O|AY \ WO
AN RV ) ST
2N WT

Jelse IS clojs SWOT (o3 Jelse 5l cales
3yl odel Cundts slacysg 4 dvgi b il e oy
el e Qs g 0392 0jg i b SO

SLlib 2 B sl ilwesly cplply Ded o Sl
D9 0 St 15559 ©)l59 4 (RS b 5D (D)9

S5 Al g Coy

P P9 Jeles i cans g g8 bl SWOT Jao 5b
B iyl 3y90 &S g b > (iy9 sYE blik
bl b)) g ple Jlos g gy 3l o> (slaaidly g b5
sy, & ol Ll Jgas 3 SWOT Jas cand 5 g8
5 S5y SBYE b Jsh &g bl jl eslizl p 4T L SO
Ol pj Sjgo Jasme glacuod Gl gyl pe
Al oo (g e 0 ()9 SV bk >yl




by @Y L3 4 Cond 231 (B)S0 ) wilgi oo (elgol
9 Slan iz o i |y old Wy 4y Cand (8L Holeg
bl 5 silosin & 4295 pas 5 (saal)SL (V+10) oS
ol GV L3 4 gde b pas Jelge dlex I,
Wl 9 GBS gl g dbul b lply b
& bl @ Camlbie (S5 Capde SFll
5 By Capde )Se i ot Slagbyy (sl 8L
Db adhy 2blil slaes 5 ) slaog)S

09,5 lasplpwl a8 ob s SWOT wsle
W5)ke ayealy cnl g )1 )13 Sl caglgl 53 (WT) (bl
LY &5 55 py55 BT Stals (gl alacusls (g ]
B39 LY oy g olsidy b I Coles (o359
Sl pogad il Coles Caa olacuwlus (pgl 3D
g Jdile o350y GYE cwle 2Lk
Calbge > Slojle Jelos (plolid (poyn a4 (YY)
55 (V0)) YsSs g pmatsidlgl sl (555 itk
ol 5 bl diej ;o cledbl il oS W)l o ol
151y T slagls b g Y guasme gubss g QSN e
Al g Al olizal (g pel Y gm0k

4wl 4239 (Bj)9 ©)ljg d9d e dleidy Coled
plaseial il Qlidos yisw cosli johaiet 2Ll i
Ssbals) lals dagate dbul (LB 5 pansis sbagy
5 gleile bl olpde b oo sbol o ege
(Bl Qb Ay g bl (oS5 Bp S,
bl Ygame CadS (VL p g e olail
Cols) p JIE6 A8 Jolse aaier 5 alolis
2 lil cdld QLIS L g odge il drg (g yude
sbglejle il cgd 4 dtunly 5 (9> oo i
clplo pogas 2Lk Clides § o e 5 )i
SLYE L dswgs cagz > dluor (5loy5iS > Logas
ool p S pete (Il b g wles phBl (L3554
it e & liod S bk Logas Lol
Sles pladl Sl

REFERENCES

— Argan, M; Kose, H;Gokalp, B. ( 2012 )."using
social media ( face book ) as a sport marketing
tool:a content analysis on Turkish soccer
clubs". intellectabase multi-disciplinary
academic conference, pp:3-15

paasS g yde Sl o daly (39 dgwsd

oXIS (xS (2h)y9 SV (JB9)8 ) Cudbge (sl (LIS
5 Synde Sl om ) ol 53 Gl 309y b g
Cas  (Pom dh&w)é dg>9 )i:Lu SWOT J.\a 5
crl 28 9 Mbioe plis R > (Bhrg YL L)L
SLYE 2Lk ) S50 Jelse odas i Sl oo Jelgs
S ob gl SWOT  Laple sl by
9 30 )18 ol caglgl 5> (WT) (8155 095 (slas 3l il
SB35 g ey ol bis il 15 ke s pual) o)l

Ol gy il eslatl 5 (jlucily -t o)lad 3 ynl, VY Jgaa
9i2s SBYE Lk 3 (b (sl i 5 3M

is9 ol E95 2929 S1
il 8590 ol 5 b jlaws 392 S2
B sldile; S )auile (36 (g 5 S6
Sy g Jlysd
b Ghca s JS o )bl 5 (objyg (2b)lil 583 5929 S3
Ghir g 2Ll pise
il b e Jelie | el Ul Jlduol 592 o
539
lils YU s 55 il sl 2929
S)9iS o4
Slals (gl Bgpme 13555 pU j o3latul
29 YK 06
9339 5y 5 Sl gladlayg) (Sljee byl o
Ry
DL olbbre plgied (gldauwly sadils, job | OF

GolS )5 5 o | oolatwl o ulisl goi5 &8l 0go0
Coonl sl ool 5 ply ()35, 51 oslitul o (g0l
S0 Y Ls A gide Sy g Ll lokg

— Hasanzadeh, Mehrdad (2010).  "Sports
Marketing." Book III, Pressaman Publishing,
pp. 108-122

— Hwang CH,M,. Kim CH,CH.(2015)."Study of
the Influence of Customer Loyalty on
Sportswear Buying Behaviour of Malaysian



ARV )LQ‘;. & B)LQJ\:) ‘M JL» ‘@35)9 Copde yd dbﬁ)lf Lﬁl‘a’d‘h’ﬁ)" Y¥

Male Consumers". European Journal of Social
Sciences, 28(1)pp: 50-63

Iranzadeh, Solomon.Nejadei, Mansour (1390).
"The role of marketing and sales intelligence
systems in increasing the sales of companies".
Fourth Conference of the Electronic System
Administration, Electronic Services
Development Movement, No. 4, pp. 200-210
Jabari, Jaleh (2011). "Relationship between
loyalty and satisfaction of female athlete
students to domestic and foreign sports
garments with respect to their characteristics".
Master's thesis in Physical Education and Sport
Sciences, Allameh Tabatabaei University
Jafari, Rashin (2007). "Pathology of marketing
and export activities in the companies of the
industrial and mining complexes of Ahvaz
Sepahan".  Graduate  dissertation, Azad
University of Tehran.

Kashkar, Sara, Ghasemi, Hamid, Tojjarei,
Farshad (2011). "Sports Marketing
Management". Tehran, Publication of Science
and Technology, First Edition. Pp. 50-64
Kazybayeva, A M;Satkaliyeva T, S;Nurgalieva
K O. ( 2014 ). "Forming strategy and long-
term  marketing  program  of  brand
management". Life Science Journal,11(1)
pp:32-37

Lee, N,. Ferreira, M.S.(2013)."Stimulating
private sector development in China: The
emergence of Enterprise development centers
in Liaoning and Sichuan provinces". Asia
pacific business review, 12(3) pp: 333-354.
Morrow, S. (2009 ).” The financial crisis in
Scottish football, Scottish affaries”.pp: 47:48-
57107.

Najafzadeh, Mohammad Rahim et al. (2012).
"Investigation and identification of some
factors affecting the development of women's
sports marketing in West Azarbaijan".

Rosta, Ahmad (2004). "In relation to the role of
marketing in the development of sport in Iran".
Summary of articles of the first seminar on
marketing and management of sport, Shiraz.
City of Isfahan, Summary of articles of the first
national  seminar on  marketing and
management of sport, Shiraz , p. 188-197.
Rahbarei, Somayeh, Shokrollahi, Masoomeh,
Taheri, Mahboubeh (2011). "Marketing in the
New Age". Journal of Motion and Exercise
Science, No. 4, pp. 91-103

Rahimah,A; Astuti,E.S; Djamhur,H. (2014).
"Analysis and design marketing information
system to improve competitive advantage in
East Java SMEs".Information and knowledge
management,Vol 4 NO 1,PP:1-6

Sahar Khaz Roshandel, Faghka; Javanshir,
Hasan; Rashidi, Abu Saeed. (2010). "Strategic
Marketing of Men's Clothing Market in Iran by
Major Manufacturers". Journal of Science and
Technology of Textiles, Vol. 4, No. 2, p. 89-98.
Seyyed Javadin, Sayyid Reza, Barry, Mojtaba,
Wa  Chian, Vahid (2014)."Relationship
Marketing in the Sports Industry". Sports
Management Journal, No. 23, p. 15-34.

Sidayn, Seyyed Salman (2013). "Investigating
the Role of Customer-Oriented Orders of
Luxury Sellers and Their Impact on Consumer
Behavior". Management Magazine Journal,
No. 2, pp. 32-41.

Sadeghi, Reza et al. (2013). "To determine and
compare the causes of customers' desire to buy
foreign sports goods from the perspective of
producers, sellers and consumers". Applied
Research in Sport Management, Second Year,
No. 2, pp. 21-41.

Sadeghi, Reza; Kashkar, Sara; Kargar,
Gholamali (2014). "The role of sport marketing
mix elements (5P) in Iranian apparel
production". Master's thesis, Sport Sciences,
Tehran, Allameh Tabatabaei University.
Samadi, Mansour (2008). "Determining the
Perfect Mix for Dairy Products Using the AHP
Method". Journal of Agricultural Economics,
No. 64, pp. 103-113.

Ueacharoenkit, S. (2013). "Experiential
marketing-A consumption of fantasies,feelings
and fun:An investigation of the relationship
between brand experience and loyalty within
the context of the luxury cosmetics sector in
Thailand". Brunel Business School Brunel
University

Vijande L S,Perez M J S,Gutierrez T J
A,Rodrignez N G (2012). "Marketing
Capabilities Development in Small and
Medium  Enterprises:  Implications  for
Performance", Journal of CENTRUM
Cathedra,5(1) pp:24-42

Watts, David (2009) "Exercise Management
and Exercise in Sports". Nourali Khajewand
and Arsalan Iraj Rad, Kowsar Publications,
First Printing, pp. 52-55

Yousefi, Bahram, Taheri, Hamidreza, Shojaei,
Vahid (2007). "A survey on the status of sports
marketing through the Internet in Iran".
Research Paper on Sport, Third Year, pp. 67-
79.



