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ABSTRACT

The purpose of recent study is design a model for the development of brand
equity in sports businesses through gamification. This study is of qualitative
sort that was conducted using Grounded Theory Methodology. The research
population consisted of all sport professors, sport elites and sport researchers
who had experience and background in the field of gamification, marketing
and business, 15 of whom were selected by snowball sampling. The data
gathering tool included semi-directed interviews that continued until
theoretical saturation was achieved. In the final research model, which was
formed based on coding and data analysis, 4 main factors in the field of
causal conditions (positioning and persistence in the customer's mind, brand
development, attractiveness and differentiation) 4 main factors in the field of
development Brand equity (designing applications and programs suitable for
game development, creating a sense of confidence in the accuracy of prizes,
appropriate financial and nonfinancial prizes, justice in awarding points and
prizes) 4 factors in intervening factors (difficulty of designing gamification,
Low internet speed, the emergence of a new business tax system,
multiplicity of programs and applications) 5 existing fields(usability for all
ages, increasing internet media, competition and rewards, low cost for
customers, people's tendency to new technologies), Will have 3 positive
consequences (increase brand equity, influence in the public mind,
appropriate advertising efficiency) for sports businesses that seek to promote
brand equity and influence the public mind and customers. The model
presented in this research can be used as a practical model to develop the
brand value of sports businesses.

KEYWORDS
Brand Equity, Gamification, Sports Businesses.

Copyright © 2024 The Authors. Published by Payame Noor University.
This work is licensed under a Creative Commons Attribution-NonCommercial 4.0 International
E license (http://creativecommons.org/licenses/by/4.0/).

https://arsmb.journals.pnu.ac.ir


https://doi.org/10.30473/arsm.2024.66649.3740
http://creativecommons.org/licenses/by/4.0/
https://arsmb.journals.pnu.ac.ir/

9339 S P 30 SOl Sl sag R

ol 4 i

4-'DOI: 10.30473/arsm.2024.66649.3740

«‘;2.552 Alaos

=309 S g ws Wipopg Wiyl gl S8 Sl
Silwilasil & 4b i

r@b} > A0 ‘*"léu\:“}é Cyp>

245>

Siboslacsil sk 5l (859 ) oS X5y 0y (5] dswgs Il (2Ll ol iagh Sl Ban
28,8 plool oy 1 atwls & ylas SuSS 1 edlainl b oS Cuwl a8 clalllas g4 5l g oyl (]
s o5 39 gillacsil d (LRSS 5 (B9 )y plalo (plod Jold iagsy del>
ol lmosls gpglaan il bus Qo] (Bpdgls gy Sasses iy 4 bl 8 N0
28 s ol osT 3 il aobl oyl gLl 4y sy b S gy atbly b lodays (sladilns
B3 53 (&) lo 5 dsi) e Lalyd oje> 5 slol g T e S S aeols ol 5 (6,83 ol
>hb) Sp ohy G35 Ay sadyly boauly )3 3j90 F(led g Colia iy dmwg g
5 lo calie Rl Gl cono ) Gluabl o dbul (gilolasil calio glaaclyy 5 bSO
iolasil (b )lgdd) Sallie Jalse 3)00 ¥ (ler 5 Cliliel glasl 3 cllae codle s
390 O (L piuSubl g ladol p 3ax5 S geenS  SWlo die i (el 3939 4 iyl b sy
O3 43S il 5 Sl (Bl ladile) Gl st don (sl 08 CublE) 35250 sladise
29 Xy 0y (B3] GRl) St ol ¥obml o (W (slagsyglid 4 pope (]S ((lyie sl
oy ohh)l Sl daeyd & cunl (18559 o)l oS (gl (Sl Guolio dyo (oagos 3]
S o lyicds Sl Limag ol 93 ok @yl oS Aitud ogas b3l 5 dgib g 365 Gy
25 518 ool 3)50 (59 Sy geenS Ny 03y (3] drg Ca

S5 (slaojls

20539 S8 gewS (g5l )lgsil iy 039 05

(i) Capde 09)5 «£yS gmdih N
6p§ ‘Ol)@ olKaisly ‘le)lé Olfxﬁ sl

ol
oBtimgly (Bipg Capde 09)5 il ¥

Ol Ol «Bixg pole g (S

b B (s 3 Jgtns ot
Hossein.faridniya@ut.ac.ir :a.bl),

VN0 il gk
VYL Yy b

:@lio oyl a4 Sl

(FT) Cadozo (LB g opme ity b
Spoohy Al awy @ (Slb
Silolacsil bl biys sl gcws
2wl sloingiy ele dolidas
FAEF (V)WY (iiyg Copndo

sl 5 ply ol lie eyl 136 .© VFY ol o] Btian g 4 Bleie itne oyl Hliz] 3>
sl jlome g oydl )3 zysie baulyd Coley b g dlis 4 gumos Sl p by yio ol 51 (65150t o2lital g4 ya g oddpitie o alsS Cov Allie )

This is an open access article under the CC BY (http://creativecommons.org/licenses/by/4.0/).

https://arsmb.journals.pnu.ac.ir


https://doi.org/10.30473/arsm.2024.66649.3740
../بوم%20شناسی%20شهری/بوم%20شناسی%201403/فایل%20نهایی%20بوم%20شناسی%20بهار%201403%20اصلاح%20شده/New%20folder/(http:/creativecommons.org/licenses/by/4.0/)
https://arsmb.journals.pnu.ac.ir/

A (FA=5F) VFo¥ i) (Y (olo) ¥ ojlouds Y Jlo ¢ )9 Copde 13 (63,8 (gl ying s dolilad

sl S g o YIS S, el 5 ebihss Sl sices
haicalo & 3 coenl ol U gg90 cnl 9 395
G Ny S b e Cuasd colo 1) Ny wslel
g olle o &5 L5 oo S gunS (BN 5 S Ay
oges S g ltie (BT Span > )kl
(YA (Gl g 2d) 35

g Woles b (BuiSBpume g (byidie o529 09> )
odlital )5 g 4oy g 4l |y Lol s 5188 ol
5355 iy (s olina bl 5 s cshibady o5ls n L
25 o3l I 5 Cuto (5,55 Sy el 3529 4 s
5 5 By g5 ol b (VY () 338 o
9 B Cagome caw (gages ISl G > Xy oKl 4
9 d9w yoyed g Mb Ml dbgye oS ululid
sl oS g 2ip o]l 1) @b slecaidse
olele (s grea 4 (VW) waygl y98) iy
s 7 5l Shuoyd iy bbb g S g
9 stblil Aoy waee slews Joloe (S il (ren )
b5 gy (5 ol Sy Ko ofag (5] sl
Jlais] (o EAS Gy 5 oyt 5 ssloly 2
Iy ool by b yide 9wy o iol5dl 1) Wy bl
(V20 ) 555 o s oione

3 dabl Ca (gyidie 9 381 bloS iy o2 55)]
daly Sy opy ) Gloxie il @S iy
5 Fst S 93) 2> M 4 (6l iom b g )blise
J Slasgere Jolis 355 039 (25,1 ly 3 (Y4IV (ilo
S 0 &Sl By K dgpuiiol 5 wgalol gla oyl
o3 4 el (S35 ge Jols 4T ugale (sla gl
g obsde om 2 b ool g wlle wy sl
in slady B 53 331 oS Sl oo Cgone (BT e
o o ccud azsly U6 ) x5y &5 (o))l LB 4
VoY e lSon g 65) a8 oolizd ol 5l g 03,5 (5l B
S (oo Sl 1) 3,8 g 4ty |y (g ynde 5)bBg el
Jyae o] & 1z @3l U o a9l s 4 sl

6. Branding

7. Brand Equity
8. Brand Loyalty
9. Zhou et al

-

A0

9 ST 2 pow ol 4 3959 9 (SHld iy
yas 4|y i Obls )| pas (ng lagsygld b yiS
oS (glod S Ol puis ool 03,8 a5 ¥ oy pde bl 1)
9 byl U cul o o 0djpd) (5y0ld Cdpdy
Colly &S geSa Wed luw b 30 bl scuws
Syl gewnS 5 Lol (cpg g Madgn sllil (938050,
ZY“R ‘d»‘ 9 Ublf).)) w‘ D.); )Kau.wg 9 u»9).9
A oS g Gblik odee Mo | (S5 (ly o (VY
L ey g Al )5 1) edae (5955 gyl
O s cpen & Casl oyl 2929 4 byt
Chyiy b slae wax slahyy (8l saop Ty
9 b 429 Clodd g SV ganme (Syme S (ygld
g SBlal 51 (S cgyeplil (YN0 «$0y0,8) it ()b yidio
@ pll egia &S Jbjy9 05> 0 bbb pre il
(2 0 9 WS o ()9 Glesd g Y guame &l g 098
S e S g dgw S g 33l (35 Cgdone
)Kacf‘m{ d‘x L_éa):w 9 M).\B .\3).3 A_gu bl?o] Wl
2P .Sy b byiie ()bly Cogl g 395

(VN o g i) ditwan T b5k
slp s 9 5 sl 4 ph8l ooy golaw 5T )
Cuol plos S OJ”T Sy & Capx oo g
5 LY (35 plate 5 il (sl o) geans” culple
€9 Jl Sglite (Gpgal ()9l 929 4 8 g 355 Cless
Y gae ollid ) b3y sdip il )9 el
O i ColBy > aday Jeldo oS (g9 50l S
39 By 3l ojepel &S ol sl ()Tl LB e

1. Traditional communication
2. Modern communications
3. New marketers

4. New marketing approaches
5. Clemes et al



Slolacsil sk 3l (Biyg ) g S Ky 039 5] g g5 (S 1 Sb)E g Uiy B oy

SLaSud ) Slals gy Jold aVlb e 8l
Al e ogde ol Jud g amdly 9 sk
5 S0 ol BSSIsl 4 g iy dgy (Sl
300l S g9 WS B ol Lo > adlite
Ngy 3 Ling Caslgs b 33l 4 sl VLS S lin
G o 280 slasl dlex IS o b o] b
9 o) Sgdee S hgas bl Sl
cod G Oyao a4 lusl 5 ggw (VY ) Ko
spbie o) byt g b dwmlio 7 Jlb Jolus ysb
S csihenlacssty 3 oolizal (3 et & VeV cyu)
255 9 38 (e (S03,E I3l el el oy ]
5 5085 gl 4 35de a9 03 lagl
Sl ol pogdle g 25l 3)ls0 plo 4 Canas 503
kbl sl bty silesin 5 Slids el s
cSHlie g 2blib cas e byl ple b awlis
Sl Slla g GBS (he) S siloloesil ol it
A g o cul Slads g gilesy Giloar )l
3 IS ol o 3 ol cals 9wy 351 g slogil
dy90 Sz g Lisle (chl 0 b )Sgcws (K> (gom
Sl dejpn 1y (00b5 o Lb g s I3k 4255
ol ol oS oS s pll Bua il @ 05 kbl
WS o Byo |y b5 glanie g 03y |y )b oo
3 s G989 Cadgyme angioro oS 4 () &S
ToF+ ciymly) e (55l s ol ol
Siwilacsil cng Coteo Sl odlatal Jalge ol 5l (S
g9 4 b 4 ol b g’ (gl (pliSits @S (o b
5 dnolx ) 3250 dLEl (50 Wy 0y B3 S 2]
i Gk 5l 1) )by plie dbgipe g
S e e g 4 gil)lasil 3 35290 <y 9 BB,
Cagome 5 G55 GynS bl 05 550 L g

4. Active Participation
5. Inactive Participation
6. Active Interaction

7. Inactive Interaction

W o a4 YA aligy) dede g o
S S5 5 byl eslaal Jlos 4 oLl
S Mk Sl Ly il g Cagome 39 Yl Coe
J R 1FSW8 RO B WA O PR R S B PR I Y
by b3 3 ol @ bype s S 9 il lacssl
Sl ) phide Ol g IS Car g
St ) assere 5 by gems 5 ool azdh
Ol Ghyidie yudy S lhe S (ug <) 9 2L

Slge g 1 Shy ol &l Gl gl losil
WS o ilwodly (gilpd baulyd o 1y ik @ by
d9b g & Bl il drg > s Go)b ol 16
o35 Sl o8 S LT (1) sl
ol b yoags 0 &S 0y g bl i cle 4l
crl 9 2980 gt 4 bl jude o o
21 OBl g o Canl (o sl 350 I (S 4
s Cpl 51U Gl 03)8 Ll iugd 4 e pl gb
S o3l (ylags plyude yudy S )lie g (b
W 3 3

9 sloonl oyl 3929 & g Al depd b3
) G JSl (A )3 aw g cud Bl
ol dg> )1§9wf d‘)_) ub).«.w.o Ol 5 llbduol)):
o S SRy grah e 4 ilolsl
A Gged g yid cSHlie gl o8l Gyadd (gilwdiy
o3l g 03,8 odlal yabol oygl cows 4 cas culd,
ilele g 5 bgn) WS (oo Slagd gloial 2y 1) (oL
o)

2 ol oo plordl (om0 1 (58,5 )8 5 (sillasst
295yl (NSl o 3> &5 ()T g 2uw Lo
b ol sy g5 Sl odl 5 amd e il
Siwslacsil 2 dgrge () 9 Il e WIS (o0
(Shged 9 L) 980 Al allbgly S lie

1. Gamification
2. Game
3. Brand Image



oy (FA=5F) VFo¥ i) (Y (olo) ¥ ojlouds Y Jlo ¢ )9 Copde 13 (63,8 (gl ying s dolilad

39 by b qulie (o85)9 Sl geans S 595,
Syl oS (DS poil 3958 (35 4 (pl & L
@bl35e) WS oo gihae 1y ciliee lagshg) 5l (b9
(Yorh o )San g Sl

Sl by (2Ll b5 hen 5 0I5 Slas)
S WS (o Ol (S Sl wdy SS9 9 oliye
Copde (£ 3 e WS ) (D e Copde
) (b g (62,8 diej Jelge Wl g0 g Cosl gouurun
dolse Olgedr il copte anlin belss olgisa
9 35 slae)) €8)5 jlai pd (Jad )35 cuglas 5 cailb
aS ol L (YNR) Ty diwly e p3 (YN (SIS
539 S8 gwS sl cunlio sloJse g lag b 295
S geanS S @lge (0S5 | Blisee galg 5>
(VN ) Sgsiee Jod 4 ()9

5 Jlie & wSe ghhe (V0V1) Cpleds
P e Galiscws plo I (D5 slo)lSgews
Wlod 55 (B39 Syl g g Cunsd (e dnsl>
Cangemo il g By ) Jli> 4 b Jélde plo
S g (DS (fladie; silgn b sl g
S99 sl g ;0> dilon g3 dmel> 13 1) (559
b bsly e )3 Y2V + cyadly) 30l g9 & cdnole 5
g 2 (VVY) gt (yro 5 LS bawg & oS
b plml )9S > (o859 Jelde dmwg NI Ak
Sssly Mg e (o35)9 Jolie drwg X Sk
38las (gl (5h3y9 Ik «erlaiBl Ad; sl ) e
- sleal g g Jbd (S5 S (giloatdled (s
(YN gt g (gph0 ( SLy8) Lok 4ty (Sin b

Sl g A8y Cygps g 0dd gihe 3l b
DS ) (Sl SaS Sl o 8 (55 (sla)lS g
9 Olaye ohrg 4 g B Jlandl g eloinl ) g
Mool g Jad 58 daoyd &S Sncany Duasll§ b
9 LSS I oslistal ©jgps o g cuslie oS
5 Ol oy 3 398 9 L)k war s,
S (Sjgyel <y 9 gy il ol g0 &S S B0

5. Ruschman

st 2 g Al 5 003 SIS 5 o ogas
dio 5 952)55) 355wl by (s 5 EASS e
(YA
ol o Wl o) SgenS cpl 3l plS o Sl 03
.\u‘y; 1 A«SUA d9> )lfsk_au.u{ d])’ uoya?u Ly .)l?ul
S SRy 9 0L b 1) 29h iy Sless 5 Jgae
(Vo) ad g Poaumw) JiS ddye ik 408 4 aitre
Zely> don 3 (Bjyg Sl geanS 5 B39 Cuenl
395 (Vb iliy b a5 g5k el 0ad ol poga;
é).; 9 AW LSJI)JLL"‘"" dLﬁbwL.w Jl?u‘ [y .,\ulygo
o) gews das )3 ol plosl Gladss oy 5 JelS
sl 043 ol (YNR) il e 5 TS,y Lo (559
ORIBl oo slayni)l b gl (0)lse laie ()l
Ored g Ny g el syl (S8 slaaylopus
el cnimten S 1) 8)09 aslig) 4 bgye coonl
b by slacb 5 b)Sgcns Joo (bjl &
5 Jelio dnugi 4 oY glie polaidl 5 (o 8L conle
21y AL ool Sl e b5 sla)lS g
YoV e oply) dmy yiol5dl dxels
5509 2B GBS b jl gy Cules o535 lgie
Ab 5o o 5 bugio syl gews e g
S £5 iRl g )l g dnwgi 13 1) ()5
bwg a5 jeu8 b eld pbxl Glidss
&S ol odd 0> (WAS) ) Kes o Slals (oollsse
ool el Gy by Jl (o8 Sl s

1. New businesses
2. Peri¢

3. Ratten

4. Ahonen



Slolacsil sk 3l (Biyg ) g S Ky 039 5] g g5 (S 1 Sb)E g Uiy B oY

okd p b ) g oW el byl

diy o s plail &y M (gyglaen 5 anlas Al
2 5l am Aol oS 0gy ISl ) dslias gl e
polie duglie 09l & 4yl (IS g il sl
nkiyy b ey > pils Linggy (sl dnsls g 1 plosd
ORIl 380> & g (8555 eSS 9 Jelie
g2 35 Ny oag 1555 )] 5 Cangee
09> By gy jl anbas (bl (poyn yshite
S 5 glate red 4y b ol HLSUST 6> (£adge
U ad cunlgdys (ph))9 Cupde 58> ghaie pxdils
ORRgR 2 IS Sy ey s laisa
ol gl 5 15 Clssl alns duw 8 8 Lo ol
ol 08 IS s olesd gt 13 55 93 (5365 §
k3 Ui J (eetge 9 bl Moy (ripen

Yo lEsles alaes

5 Ly & WS oo Cbml g Cunl oo 5 e 4l
D> By 059 b3y )] o g Ay 2B ()b e
)l g yghgw Gl cuw (ol JByS @b 4 g
b 3d cpl sl (e )3 g 03 Jilke
ol g (b5y9 Sl geamS S Cygps (i)
I8y oy 85 )] liwly > ) g ()l
Casd 4 9 Siloglasil Gomed i Slagbyy Gupb
Pl 20> gy dadls g lik 5l e oo (12)9]
Sy oy bl Amey gl mels oS S

el (g3loylacs il ol Sl (5359 (sl ) genS

PRI (S 95
olele Jl 80 L 35 Baa g goge 4 d2gi b
by ghlicele 5 (B8 (B )lgcns
saslas Wy ok 0 5 it
@ Celo VU addd YO o,d Gl d il ki ludes

\"_-L.'ln‘_n'! LT C..‘_!In‘_; ful =% + o < g . & 3 i . 1
LT eSee 190 3RS day s o 15 ! G5 5ol 5l gty slaadl s )3 g el Jos
S8 gy 5 il (1AR) (S g ol
o gl Jlme b coled )0 a8 gy 8 0dlolS sudiodliiul
losls bl .Y Jodo

o903l 34 bl wlidlyy pas ladlgd dlaxy Las JS dlass aalas olye

<IA- 5 ¥ V. Jol aslas

A Ve £ V& 293 aalbao

IY0 Yo VO ¥ &>

(Silolocsil 4 o Ldjye syl g lolo
Jod> 03gr (glwslgsil o Kss 1 (85 F) do > ¥
Sldcunes la Shg o)l SleMbl 9> o)l

RSy J YY)

A0 L ply Giagh opl o Bauses,lie sl
g (dep> Fe) gl Jolis (U151 ya5 5 4 oy,
il slojes widgy (1oys $+) LT el U
ol il (8 0) Mo VY (iaghy badises
awlo ¢ 0 0)8 5 il il b & el
(85 ¥) 203 Y8 giluslagil 0je> )5 iy plol

ook (BlbCumesr OleMbl LY Joua

JSolaw BB t] S L K V3N BVt 3% J L S (1 Collad 039>
b v ¥ b - b Silalasil g0 41 0BT ole cin (gl
¥ Y Y ¥ Y Y Bis b S g lalo
4 v v 4 ) b Siloslacssls aes ass
\b 5 3 \b ¥ WY JS slass




A (FA=5F) VFo¥ i) (Y (olo) ¥ ojlouds Y Jlo ¢ )9 Copde 13 (63,8 (gl ying s dolilad

Ny oy iyl arwy o Jelse lwlid
fSillasil Gk 5l iy Wy gcmS
@l 5 obul el o8 cul olgs ol o Ll
On 3l dej cnl )3 d9die Gypre ol dswg
8,3 L5 > (6d)lge lgicds I8Nz ytiwe slaaS
Pl ‘.,SP )L;>| s u_blfa La:s)..., LEVER g W FURRW
Siboslscsil Gk 5l Sy ohy )] drwss bl
Oiled duw ojloss Jodz )0 S8 4 S (pl Dgd oo
odalie )9§-\A Joda jd &S 45 jler Lol 0445 630>
5 3985 B > porde T )3 dbgiye SlaiS w9 o
RS g Clir i dang cgyde 25 3 5 Bk

Llas 38

B9 R Sasl
o2 MU plxl I e g Lol oo pslaie 4
G)go 4 4ol 1SN0 ggeome 3 dadnlas (slagyie
L s cpl 5l ool oslaws il dbol ogpbe Cuns y
ol plul slaaslas jd 5 daih cpplin S S
A5 dlass (6)l3805 dls g 3 4S5 ysb Ay cidgy (4)]ST
bgiye 35V laws ol 51 el s 4y adgl e 58
WY Salslie 35 VA cgliizo) 15 Y5 e Jolos 4
o529 U9} drwgs sadely ) bgipe N0 g basyual,
390 Sileslacsil Bk Sl (8505 eyl gens” Xy
o3y U0l Gl sliwly )3 (58559 o) oS &S
3 Sy caldl 3 5 0300 ol 5l Algiee Sags Sy
sl 005 0313 b 015 ] el (S18IS 5 elio )

Silenlacsib sk 3l (o85)9 Syl gemnS Ky oy 03] drwgs e Jolge 4 bgyje manlie g laaS Y Jgun

S Sy a5 oealas 5 dgke
A (so9es TSl g Gyl il
VO Sbel oyglsl 4 g ladl s wSel =\~w) B3 3 5,5l g 39
A Syio J3 Vb Hlwy (SaiS'Cglome g 3985 .
WY Ly dawgd jd CulilB e
v P S Olo>
) sy oy caldy 153l
Y Silacsib gk Jl &5 sylub
\\i L3y 4 Cod &2 > pplad g cogles
A b sby) plo Cos 4 Gilo)lacsil Bobo Jl &l ol abse 551 dorgs s s
# & 05 5 s plete b 39 g 25Y ’
G s gl by) & Cams Y (1) g
N e Uil
Sl o8 el ol Bl
A Olbsie O ) (9 g 9 YU il )3 SlUlg
Vo Olde (gnalils ) Jruily
A olside b glol bLs)l s g Calien
) bt 135 9 bbb e cledbl 4 (ow s - o
o PP poyd )3 ddpen
a old o3l Cubls loj don g b dan g Lol ool

lige; Jolse (gly 05 Y5 D sl ounlio i3
B 5> pagie B 53 1asS ) & canl ord Ll
saley Ll e dn gl 0p)8 cllB
Obside sy g Aape o5 L 5 o) ()
el 0ad 0303 )8 e sla5lgisS 4 pdye LIS

N oy i)l drwyd Gl Jolge (bl
fGiwlasil Basb 5l iy s
Sl yie 5 bodlgho Sl Glasgore Jold (slaine; Ll
4 bagrye sdpaly g 5y ooy &5 Cul ol
az oled Jplo 3 & Bl )5 o b



Slwlacsib sk (D)9 ) g S Ky 0309 (5] dmwg g5 (Sl 1 L) g Ly b

Silolocsil Bayb 3l (5559 S, geanS By 03y (55] dmwgs sline) Jolgs 4 bgiye menlie g loas . F Joan

59 Syl 2 as PUPATYS IS o
v O (oled (6l cawlio
\0 Sy BB g ol ootz dod (lp 08 culls
o Oblyzgs 9 395 sl o2 Sl
VO d}l?“ las sl
Vo Oyl slad s
‘o SonelS 5 b sl .
: 5] laaibs, Gl
W 5 ool &y yidin (g yiod o (grax &by (ial38l
ol 0 il (sl Sl
W Sy 9 o ) dbxl
VO ol cols,
) )8 o 4 Cwlis g ylus dlbol
AP O ) s 9O u;‘;lsQ , c,\{lé) J.o‘,.c
W &b slad s g ‘ |
A o 555l 5l o9l (idsy i)
A oly bl
0 ol (6305 8L sy sy
" Ol dngs 3 Jaus Sl g o8 4 i Slp o9 A e oS
Y sl (g 0 O e
N (092 O15))) consl 05 jlomr sl g a3l coms aisjm
VY SIPFSS @ paye il S
W Byl 23 4 pdpe hlos ol
‘¥ Ol Vb olde Jaily B
@ dnoly ol S

AR glainl g arols )5 Culguio ] )

- S slasil g
Vo P 99w

P Bl p S o

s & s pae Vlanl 5 (595 jooxe 2],

65 o sl 005 ol Salslie Jelse oloisas
b

omb e ilolasil (Ll ©lgds porde ¥
PTOWE S N PR VXCSEPCIRE Y B S SO e

Mg 0309 iyl drwys Saldlae Jelse oLl

f55lacs b Bsb 5l (o559 5 g
b olyes &S ol ple dalyd ol Salslie Jalse
Sy ohy o))l drwg sldyaly g (slae) Jelge
cod |y ilwylasib ook 5l o5y oyl geuns
SV ok gl oS oy 5l aimd e S5 sk

Silelacsil sk 5l (5559 sy ganS Wiy ol 05l drwgi SAlblre Jolge 4 bgiye manlio g laaS 0 Jos>

SIS Syl é as dlie S dgde
VO oile st Olids a9 0B
A Sams el o do obgS W .
o spSenit 5l S b 5 e b o

\- S yild olog)

— ; Sl ylacsib
‘8 JElie 5 )5S gl el 3lojlonile oyl (Sl (392 g Jolge
7 L (18 gl Cygo )3 loj yepeds S ) ey |l ol e

- B A Rl

> Blitnngs Golia sl g oyt 2 pi :
A S S e glp culi pas




oy (FA=5F) VFo¥ i) (Y (olo) ¥ ojlouds Y Jlo ¢ )9 Copde 13 (63,8 (gl ying s dolilad

S3b)lasil b 5l (y9 Syl ganS B ohrg b3 dawg Salslie Jolge 4 by pe manlie g S0 Jgda aold]

59 Slgl2 X JUNT IS Wgie
B pay0 A 2B pue
v ke el & Cod p3y0 pgas (58,5 315 ool 3929 &
\ a8 oS Sl 2 s el 3929 4 ]
A Py oS oy SWb
N oyl Cete Jyoted oog: o 5 g
M PS8 lacild) )3 ¢S b cax ghyide Sy e pas
Ve o yin) oS s yu
W ol g b Sl das5 31 ool sgw g (510 oS dlaws i3l
5L ylecs 3L

oo 5 33l om abiys K)i)jj;l oS5 5 b 4 g YL g bealiy) 2423
v s U Sl
VY Oyl » eolal ol pac
” S b gloan o il

¥ oS ol s ol bopal, ey W Bl W iy o9)y dews Bdyl, olwlid
Guolin gloasly 5 oSl Shb psrde fgillasil Bk 5l o9 SB,Bgeus
Rl cono 3 Gluebl e sbol (sile ol 4 oisSly & Cwl alagplil Jold oyl
5 chilel sl )5 el ooloyé 5 lo clio Jolse 36 cos g adllae 3,90 p090 (5ype o1y
Sloss 031 1,8 5le> 050 ol bl e D939 4 Faldlne Lalyd g (claie;

ol odalie BB 5b ojled Jodo 0 &S wigS len

S3olasil b 3l (oByg Syl ganS K oy 03] Ay (sladpaly 4 by pe manlie g oS P Jod

NS5 gl s pelio 5 g
VO Loyl (glodolip b Sl o
SIS0 & 2 b oSl @)Jo 9  wbSals | ‘f‘)-b
VY )J\9> ) LQOSIJL; Cowo |l Ol.:.:ou o 05)9' dg>g 4y )
. Cawlio saol p
WY OuiliS b yde Hladl o K] g
10 ) el sl Silw,lacs il
(5)ssb b

a by 8 o 40 slesel ol 4 cul, S pds

u..)wﬁi/u)%) O ) lg Cu ))‘L.)»)JP lisobs! sl
WY 5503L5 3l 5393 5 35290 Rl (il SlaS N

- - - Rl oo

). Ny S pis g duje o
\\ by ol camlio plg> (g3l palyb g abogs o

aox ) oolo s 3! Loy 10, s dolys o5
- > jl) ooyl s b2 g el 029 ‘ s

(Ol 4 Sy Saby ks b g s Sdloys 9 53k cuwlio ulg>

VO ez 5l poes ‘_;txslfi &l oddig3,40b g camlio lals
Q Yol o sle )l yitie oKL S0t
\ e o8 b pgae Jlia > s 5 o il piSee 3
Ve Obyide 4 (345, ) clie sl slasl » cdlas
Ve ub);.m@ [E SRS ) L;}L»)Kdi ﬂl,b 9 ublg.o'
) Rlgr i3y ) ailiwgd 9 Lold Ly, 5l ja
A Obyibe & (598 iyl JUas!

1.CRM



Slwlacsib sk (D)9 ) g S Ky 0309 (5] dmwg g5 (Sl 1 L) g Ly b OA

Ny ops o)l dawy sladely lgied &SNV Sl
Siboacsit Bl 1 (Biys sley)Socuns 9 Jilin
suiod Slls cuslio 4850 ¢ poges 3 )3 D58

ilodss

S B gcmS Xy ohrg ()l dmwyi slasely
G5 dasaly f5ilwylasil 3ok 5l (o))
glpl cladgie 5 @l 5l By erimy Ll Sk
Sy scws Sy ohy i) drwg gly oyl
Sloss a8 S > gileylasil Bk jl S
Canl oaliie b Can ojleds Jodn > &S 4gS len

Sloslacsil b 3l (#8509 Sy 9SSy 0y 135 drwgs cladely &) bgypo pealie 5 a5V Joaa

1555 sl s oo 5 o
\a Cagere 9 Sy 38l
‘o Sy 4 g Gl
\o Sy1 gl 0k ool iyl el Sy1 0329 55y Uil
Y PISE O )2 My poeal HAD Cule
Y By oy 4 ol
‘o el ool
A oges ol > Wy S8l Ay, ooes dl )3 3o o
v SLlit glacwod Sl
A3 weleinl gl (6,185,580
4 Gde il 5o Glads 4 ials
). S90Sl
X oolatdl 460 il cnlie 4y
A olej 2 (92 po
W 2 (S5 g (Bly glad 4 Sl pae

O IS Cyao 4 abl a8 W ) sl g o al,
Jols Jalse cpl el e Jalse e Jio am ol

ohy ()] drg & 42l gy Carge o Cusl (Jmld
s (il > CSp BS lal (2 5 I 5 gy
dw LIS pl gl Slebs W dej pl o ol
Coplle Xy dagi o5 yidio (3 13 (5)B ko g 3985 porda
4 (V9) phllen 5 (b hwg o dagh

ohg 023 5 Sp b JolS (ilojlocsil o datly (g2
Cao (gloyony alaly S oy L puls b adlyy Ny
2 329 iy &S )l g Ly 09 (5)) il losil o
S ptSdnsS

SaosS o b (3bo)lgcsil oy oo a5 4 g
o] oezmen .l (g5 pb Cope sl wbe
9 dygtwd 4 baye (gilwjlacil o Shg o bl

1. Xi

(S gnS 35y 0329 )] drg (ore 5 26 555
oRled S5 ojlad KD 5 (gilelacil sk il b))
ol o yiuled ISyl 0 &S &eS b sl A 03l
5 (ple) Seslie Joloe o paly dadinej ¢ o Jolgs
Sy ok B deg cage (PB) dpge sladine)
P& Sedioo Gilwilacsil Bob jl (obirg )8 guns

Ly o i (Sute ol g bataly & oy

S5 il 9 Sy
D)) dawg > e Jelge COLS Gygps 4 dg L
9 Sbylasil b 3l (8559 la)gews Ky ohg
9 By g ISP i b § b)lsle dbol
g ool S L sl Gimgh 3 ¢ ) sages cAL
dawgd s 5 SN SO Wl @ S 50,5, Sy
Gk 3l iy seylacwS Xp ok )
S B > Jols slaadl b @ pale (g3bslgcsl
Saldlie cglae; e Jole ziy )0 (pyeS g (ol il



AR (FA=5F) VFo¥ i) (Y (olo) ¥ ojlouds Y Jlo ¢ )9 Copde 13 (63,8 (gl ying s dolilad

Py 29 s el g Cunl okd (Siepel b > g
5 L) Wb D)y o gieleiSs slis 4 oledl olgs
Ges oyl ool Cowd 4y auplio b a8 (YO «g990
ORIFL g M G @ pape SIS des
Lﬁ‘b ‘M .D)‘D bl.»))] 9 LS;'PM (> ‘_slhdd‘.w)
u..,));q?(a:\\ﬂ )wlbgd)sbhwydfuo.wu
)’l odlaswl old OL;;J CJLJ KW Flgd\ oigel il
ablia oligalptily (682 g syl > (silelacsit
390 xsl &y o 9 0, b olealy 5 lun
Ol Ules 5 blengr (gl oyl e 43 o <b.>9,o|
xlgLf&&M&lJ.\p)so.\Jmac\gm@pb&
Gl gunod bl atdly 35,8 01,8l iw o (gly
oLen g o3l s bawg &5 i (b ominen
> 0l 2 g piSeineS porda b daly > (Vo)
S 3hofacsst o b ol L gl 5 S g
slad > 3850 0yl 5 2Lk sl e oyl ]
Sdise; 3 jb polis 2 o & Cunl (5bxe

2l ol a8 woly i byl 948 e (gL e
o Canl U3k gy B0 5 ool (sile)lacsl
Z8lg > s e pbul cuwlie 958 @ 1) ez ol
OUSSL )8l 3y0uis (gl Cunl (labawg EbL ol
]ae?w So 9 sblly jop cax o)l ple
55 ) o al) dleigaj e b o By
omle Coldy Cuw a8 abl s a4 g 0)l Jlgseen
Dgus g0 Ol 3|

gl 35 Sl Lelos ((flatse Jelgs pogMe
PN 9 B lodas SIS Xy ohrg (b)) drwg Sl
Ny oig )l drwgl (6N A Sbcwwd » Cailes cuw
SN Jelse ol & Cunl Cuodl Pl s .ijisu,o

= ‘d)"-w)‘ad)’b b d;‘9~3> OPmen u"*”’u" g
il 3 )l)s LmMLI LMAL); 2 ‘wﬁl

olys cov (plagh ) (V419 w‘)m 5 95
PU okg B3 sl oS (955> plsSudnesS Classy
wons gl € yoalds Jao S 2 sloi] i3y )bw
Olosd g paS 5l 1,8 Wy 05y iyl & K8l Cawd

Sl olasl) 3y Jolss oy s o b el olo
P el e D) e g e b3 ((eleal 4
2 Sialasil Wb app & S b W L
I ol @bs o caby )b pb (5,55 5 Jolbss Sam
Gaa p ilwglocsib b 5l eolimal by lis i
pobie |y 5 )b pb ply Slgi e ()l pb (5,55 9 Jolos
b oS 0gd byide (sagas 3l 3)ly sl g 038 IS
Sl 4 Canl guon B85 ol sl | ol s
«olis olaw gST 50 (Vo ¥V Y) ' e o atdS 4y )55
2l SO )9l B9 4 g Ui g B Lo @ pladl
oo g ol gl BaB958 cnlply wud ol
g (gl 2929 4 3 5 35 et 5 YK (o8
9 il 4 plidl o ot g Joamme £ jl glita
Ayl (95 ) WS o0 b Sy (> pled b
VIV 65008 5

S lbdie; Cunmlbie cuslio o5 S5 g
ol 0,8 adlllas 15 360 o Iynl lnaslp g WS I ] )
sl Hl3 (goges b (paass s ) Wil oo ladive
P Fpe Jeloe colid jlate 4y g dinej cpl > il
Gub Jl iy @ylgcwS Ny ohy () dxws
S b ashy i) Jelss ddlae 4 (gilu)locssl
o)l odds olwlid glaie) Jolos (gl &S Y olaws
(o dod (gl 38 Clbld (LB > porae & S
aapp oS bl g ) pml sbals, Ll
L S SiPeSS @ ey HlalS oo ln (92
s ol 13

@ (W) (it 5 S3gnme bawgs o5 odaghy )
loged I S olesd ieSeineS b Ly
b s gl wis s po jbokul Cais (lp (pe liuls

iadgn Sl pbxl (2l Sl il)lacsst
oly ool by Gl g Y guamme yige 098 5 (2b)lik
Wil Sl @ glinl e pbyide IS cogi L
o wdly bl A e bB 4 Bt 1) Cblbe
9 o JE > S e el Slgi oo gilo gl
e |y b g 39 33l g byt 4 leMbl Sl

slodaliy Coply 9 03) @Bly ) NS Clre yid b5

1. Harrington



Slwlacsib sk (D)9 ) g S Ky 0309 (85 dmwg g5 (Sl 1 L) g Loy b 7

&8ly 50 loads o3y JhE ples o lilael cllacl e
o sib sl Shy b cle 4 glolat
A Cged g by CS)lhe (gl 08 50l ((gilwliy
3,8 g 2gus oo odlatwl bl ) Cawd 4 ca il
ol 8 GlaFa aSe i gl o)y 1) ook
9 oSl e Uy Slge il
4 cliliel gllacl b g 298 subxlS calisee (sladoly
(el 5 (£ )Bsm) 295 ol it ol s (ol 3o
5 obl s (Y VY) (gdugd g SOk aS 4 (V)N
U IPRRTIY L”?*m 5 Silwilacgil  dgr9e i)
5 byt sl liebl o Sl g (54245 i (135
2 &S e o 8l aildbgly 8 lie s GBS B puao
&Bly > cal B pl > odd &l eyl gl
5 Oliobl oo 3l b yidio Gl Jolse (n e Sl S
Sy Sosel o g liuebl b b canl 831 gy slosel
{TIY (999 5 L) Sy 3 2 pladl
L (YY) olen 5 Sl ooblpje Simgy
IS e bigel ang gla)aly g
o3 (5 € pinSinasS 3 25T b by slasil )b
Coonl (i cp it ((Sip sloigel o ol 00
83k ¥ig) GRS 9" b oS 4 bgrye sk polis (e ]l
adlze 5 Gl polie daly (fie Joo )5 55 g ol
pais daly 4 bype (Siwed (e (25l 553k
S35k g hjoel slmadlie b (08 53k (g8 IS
S 0S5 Ipl g shb cwle giloylasil Lb S cul
b oS 5yl Il a1y 55eel )3 o0 dwlgd 3jlge Silgn
e cov g ol p edel Cand 4 (pbly porde
gk (S3locsil culio (sloaoly g laopiSdl Sk

ol

5 &S Ay gladely lgsd 8V sl UL

Gl Jl iy sblacws Ny ohy b))l oS
OBl porde ¥ 3 oS sl oad bl (gilulasl
Gulie dyo (sagas (I > 358 Xy kg ()
Jols sladoly srimdlis oS Wleads gaidiwd Slads
Sy ohy B Ameg lwly ) hagg cnl l ed
S Cul Silojlocsil b 5l (28509 ssrbs oS s

1. Game Play

xSoilul ly g gl odlial LB ()l
oM 3y 5 oslitl 3,90 (6l5)) Lelazs] (glayb,
e & Cuns (3lolasil (e Ak Juo &5 05
Aol elazl 8y g 3 0hy (35 ol
sor 3 om Shedade Jae > andl o)y i
Ol Sy oS caw &S (0)lse IS ool
O e lyis cod M illacsil S
@y @S 2d ik laglojls > (ilulasil (b
39 (2l plojlw yp (sladiulgs g Shial b cuslize Ll
s ot Gaiod oyl Sablie Jelge (slaaidl L oS
Db calhs culio giluylasib Jao Shb (g)lguid
e o () iy, L o i i)
ooy (slagsbyy plal p den plbyide (iades
W Wb pbsl (gl lgcgil SisS s ooliinl ce
g ol ool g bde (gabAdes s Db li
2 lio sl Slg5 oo (glolacgil 5l ks de b e
yie b babaly 1> Jg 998 (hjude (guivdied Cue
byiye o 1S 3 e FUlo conlio s 3529 pic
ISt b isly (b > paseie Sl (585 pac
il D)6 ciillae dguis o SO )S rolKies 3,k
Jlo > &8 cusl ol egdge ool JY> npS)i j (S
Al g g bl g sl (e g S (496 1TAY
5 Sk sl tiS]y plol (bl & 255 i o3l
b 4 e Sl paseie Sl bl s (i S
3310 5
(VA cohon 5 Slosle bawg 1S gl )
3 oslial @lge g b tlle (&S oL lye cos
S b i CUUSS a9 Gjeel > ilesib
Gk J S dnags g (Bigel o 3 gokao (sla il
e (203 9 )l dpl o 2Lk d)lge 4 (53lojlaissl
GeioS cpl Jho )3 0ad gl layille b oS 235 0
ajaly 4 Cop Sdle Jelse I an dlspe
S g Ky opg (5)] dmwgi Jio > oA e
W Jelse ol &8 39800 silfocsil )b J (255
bl pogie ¥ 55 &8l o ollid oo ual, (gl 15
o 3l ilusil calie gachy 5 oSl
(lope 5 (o cumlio Bl pls Coro el



4 (FA=5F) VFo¥ i) d0Y (olo) ¥ ojlouds O Jlo ¢ )9 Copde 13 (63,8 (sl ying s dolilad

boawlio  ilolacsil (oslpdlude Jro &5 2y
AT M elail )18, 5 50 055 (53] 2 Gy sla e
G cpl K2 029 G05)) GRlBl Sely L &S )l gyt
Canwl gusods

b lts (W) (yde 5 (Ogmme lgh gl
iadgn Slids pbol gy (2l Slge illacsit
boly cpl Al lodd g ¥ gime s (298 5 (2bliL
bl (sl Sl 4 gl (e g S8l ol
ilofocsil o wzlys ol S o 5 4 g )
Bl g gy JE  S)p e el Sl
s B e Ty bl g oads o8l g b e 4y Cle ML)
OR3 4 398l Sy ok ) GRIB G 5 S e
D98 S 5 Gl

ok W0)) dawg 5ol (LB Clids > (S psbay
J 4 il b 029 Syl ganS 3y
Gl g Slald glily > Lo 5 55 s b9y S &S]
&l gl g Canl HladculiSI b 0391 05 sy Cannl (g yiiiio
D9 Cuanl Pl g (JB jlws Sy 0309 (0] drwgs Jbo S
&l 5N S dbgye sbasiy JolS (o b 35
J ol b (23555 sloylSgcunS Sy ohg )] daeg
S gcns o bkiy 3 Mg o5 35 Sl il lacssl
Cio > o 4 Closs fSamadl) gl 5 basids
3y Nt S genS lazme )3 Jlugs Sy S 5 (5 yude
ayaly 5 e Jelge (hngn cul ) 25 )15 osliul
Sladie; 5 Salilie Jolge Llod b 5y 0hag (3))] dewgs
3985 ¢ Slarls uslio Ay dlax | te glasaly 0290
S ly 1y Sy oy G5 ORI g (eges a3
olyon 4 1) silulacsil b S (bhg Blisee )y
il Jalgs

Ry
ol colo g (55 olad I Shegdy cnl (Bl
dogp JS L) G sleglyS €8 g 03 s
'J)b ‘) ‘_,’.:‘.))J.S Jlos Wwslis b )Lpl 5

o (W) (b s b oty o sy
G55 g Jals By (il lacsil 8B oy i
g Jolsi CBan y oads Sy @l il &S K)o pl
onzzel 9 ) (sbline g e Wb (b5 pb 5SS
g Jolo Ban p (ilolacsib b 5l eslind o by
Oogots & 1y o)l pboply Wiy )b b (2SS
P9 Ghyuie (eges I 3)ly sl g 038 ST pgle
ilolin V> Gipete I (S Sl sl Llyen
Elasedio g b S5y €l 5 Lages b3 (o5l
e asliolis Sy g pb Ko B 5 lass 5 YIS
(555) 395 ko 5 015 pgec a3y Mgt b el
Sl (smges oad 3 35 ol (VoF+ a5n 5 o5 oS54
sl (859 JEbio 9 iy 3 (69935 9 oo sl

L (W) w‘;K«m 5 o bag (6)50 hagh
Sy oSS Bb 3l ghjsel 8 g
Qg bob L ol «)adS by oyl pde Sl
g9 «Suplyl S& & 5988 (Bjpg e (92 ) po)
o J35,505 0550 5 (555k e 53 (ojoe o
wa Sy d}b)‘adjb )5‘3' L ;‘3" ,55“ <

P

2 d“w»w Rl & G th 5 el (s
i g Ay (slrogud | edlatul g Cladd > serddyn
Byl 39y gloizl 3 (egite sl lis § bkiy o5 (59l
35 9 O ghaw > gotie 5 ilisee SV ojg) don
Ol 9 248l Y sl €y oS G590 G g oo Mg
o4 5 395 ) by & 5 b 15 S, b IS 5
See b (6,00 Himeh ¢(Y~\°\) I)Li@ 9 L;l)s

PU ohg (B3] (slp oS (16553 pdiSdeos
w5 ol 41 €l polades S0 S, u.ck.o] ) oo
Olods 9 Ltbwf )' ):])B Jd)g 0)7'3 U"))] &S ML Cad
Lg);a)'b.ﬂ L;I)g JJ‘;JL;o 9 Cowl ool J)ls &b

Slosd»

1. Draggi



S3bolacsil Gk 5l (s8i0g syl genS Ny odag (0] dmwg ol (b L8 5 L b 4

References

Acar, A. (2007). Testing the Effects of
Incidental Advertising Exposure in Online
Gaming  Environment.  Journal  of
Interactive  Advertising, 8(1), 45-56.
https://doi.org/10.1080/15252019.2007.10
722136

Ahonen, A. (2019). Entrepreneurial growth in
elite team sport SME’s in Finland. Journal
of Entrepreneurship and Public Policy,
8(1), 22-39. DOI: 10.1108/JEPP-03-2019-
102

Azizabadi Farahani, F., Bitraf, M., & Minaei
Bidgoli, B. (2017). Investigating strategies
for developing cultural education through
computer games with an emphasis on
gamification. Iranian Cultural Research
Quarterly, 11(1), 151-182. (in Persian)

Bagheri, M., & Talimi, R. (2021). The effect
of gamification on students' learning and
memorization of environmental concepts.
Scientific Quarterly of Environmental
Education and Sustainable Development,
9(3), 23-32. doi:
10.30473/ee.2021.55399.2273. (in persian)

Bittner, J. V., & Schipper, J. (2014).
Motivational effects and age differences of
gamification in product advertising.
Journal of Consumer Marketing, 31, 391-
400 .DOI:10.1108/JCM-04-2014-0945

Brunello, A. (2018). Brand equity in sports
industry.  International  Journal  of
Communication Research, 8(1), 25-30 .

Bunchball, l. (2010). Bunchball’s
Gamification White Paper .

Clemes, M. D., Gan, C., & Zhang, D. (2010).
Customer switching behaviour in the
Chinese retail banking industry.
International Journal of Bank Marketing,
28(7), 519-546.
https://doi.org/10.1108/026523210110851
85

Corbin, J. M., & Strauss, A. (1990). Grounded
theory research: Procedures, canons, and
evaluative criteria. Qualitative Sociology,
13(1), 3-21.
https://doi.org/10.1007/bf00988593

Cordero-Brito, S., & Mena, J. (2018).
Gamification in the Social Environment.
Proceedings of the Sixth International
Conference on Technological Ecosystems for
Enhancing  Multiculturality, = 640-643.
https://doi.org/10.1145/3284179.3284286

Cortsen, K. (2013). Annika Soérenstam — a

hybrid personal sports brand. Sport, Business
and Management: An International Journal,
3(1), 37-62.
https://doi.org/10.1108/20426781311316898

Dargahi, P., & Mir-Ahadi, S. (2009).
Marketing standard, new products.
Tehran: Rasa Publications. (In Persian)

Eberts, D. (2014). Neolocalism and the
branding and marketing of place by
Canadian  microbreweries. In The
geography of beer (pp. 189-199): Springer.

Farahani, A., & Bayat, F. (2007). Examining
the career expectations of physical
education students from Employment and
career future in khorasan Razavi province,
Rooyesh Journal, 5(19), 33-40. (In
persian) Doi: 10.22059/JSM.2015.55159

Feiz, D. & Shaabani, A. (2018). Investigating
the Impact of Social Media Marketing
Activities as Growth Hacking Strategy on
Behavioral intention and Oral Promotion
of Customers. New Marketing Research
Journal, 8(4), 45-68. (In Persian) Doi:
10.22108/NMRJ.2018.105418.1335

Fournier, S., & Avery, J. (2011). The
uninvited brand. Business Horizons, 54(3),
193-207.
https://doi.org/10.1016/j.bushor.2011.01.0
01

Fredrik, W. (2015). Market Opportunity
Discovery for Early-Stage Startups.

Ghorbani, M. H., & Safari Jafarloo, H. R.
(2021). A Model for Development of Sport
Careers in Iran. New Trends in Sport
Management, 8(31), 55-72.

Giroux, M., Pons, F., & Maltese, L. (2017).
The role of perceived brand personality in
promotion effectiveness and brand equity
development of professional sports teams.
International Journal of Sports Marketing
and  Sponsorship, 18(2), 180-195.
https://doi.org/10.1108/ijsms-05-2017-092

Harrington, R. J., Ottenbacher, M. C., &
Fauser, S. (2017). QSR brand value.
International Journal of Contemporary
Hospitality Management, 29(1), 551-570.
https://doi.org/10.1108/ijchm-06-2015-
0300

Helmzade, M., Bahramzadeh, M. & Golchin,
F. (2021). The concept of gamification and
its application in business and types of
marketing. New Research in
Entrepreneurship Management  and



https://doi.org/10.1080/15252019.2007.10722136
https://doi.org/10.1080/15252019.2007.10722136
doi:%2010.1108/JEPP-03-2019-102
doi:%2010.1108/JEPP-03-2019-102
http://dx.doi.org/10.1108/JCM-04-2014-0945
https://doi.org/10.1108/02652321011085185
https://doi.org/10.1108/02652321011085185
https://doi.org/10.1007/bf00988593
https://doi.org/10.1145/3284179.3284286
https://doi.org/10.1108/20426781311316898
https://doi.org/10.22059/jsm.2015.55159
https://doi.org/10.22108/nmrj.2018.105418.1335
https://doi.org/10.1016/j.bushor.2011.01.001
https://doi.org/10.1016/j.bushor.2011.01.001
https://doi.org/10.1108/ijsms-05-2017-092
https://doi.org/10.1108/ijchm-06-2015-0300
https://doi.org/10.1108/ijchm-06-2015-0300

Y (FA=5F) VFo¥ i) (Y (olo) ¥ ojlouds O Jlo ¢ )9 Copde 13 (63,8 (gl ying s dolilad

Business Development, 2(1), 881-899. (In
Persian)

Honary, H., Ghafouri, F., & Sarkohi, P.
(2019). The impact of gamification
training on strategic thinking of sports
managers. Journal of Sports Management,
11(1), 175-194. (In
Persian) https://doi.org/10.22059/jsm.201
7.222487.1748

Hsu, C. L., & Chen, M. C. (2018). How
gamification marketing activities motivate
desirable consumer behaviors: Focusing on
the role of brand love. Computers in
Human Behavior, 88, 121-133.
https://doi.org/10.1016/j.chb.2018.06.037

Huotari, K., & Hamari, J. (2011).
Gamification from the perspective of
service marketing. Paper presented at the
Proc. CHI 2011 Workshop Gamification.

Koay, K. Y., Ong, D. L. T., Khoo, K. L., &
Yeoh, H. J. (2020). Perceived social media
marketing activities and consumer-based
brand equity: Testing a moderated
mediation model. Asia Pacific journal of
marketing and logistics, 33(1), 53-
72. https://doi.org/10.1108/apjml-07-
2019-0453

Lin, C. H., Shih, H. Y., & Sher, P. J. (2007).
Integrating technology readiness into
technology acceptance: The TRAM model.
Psychology and Marketing, 24(7), 641-
657. https://doi.org/10.1002/mar.20177

Masuodi Amin, Z., & Jafari, A. (2017).
Gamification as one of the new advertising
methods for the toy industry. (In persian).

Parastesh, Mona. (2019). Clustering of
insurance customers based on data mining
techniques for use in gamification
techniques. Iranian Journal of Insurance
Research (IJIR), 9(4), 125-161. (In
persian)
https://doi.org/10.22056/ijir.2020.04.04

Peri¢, M., Vitezi¢, V., & Badurina, J. D.
(2019). Business models for active outdoor
sport event tourism experiences. Tourism
Management Perspectives, 32, 100561.
https://doi.org/10.1016/j.tmp.2019.100561

Ramezannejad, R, Ashkani, A,
Goharrostami, (2019). Designing the Model
of Sports path And Career Transition In
professional wrestlers. Applied Research in
Sport Management, 7(4), 21-36. (In persian)
10.30473/ARSM.2019.36621.2556

Ratten, V. (2019). Understanding the

emergence of sport entrepreneurship:
policy considerations and agenda setting.
Journal of Entrepreneurship and Public
Policy, 8(1), 1-4.
https://doi.org/10.1108/jepp-03-2019-114

Ruschman Jr, D. C. (2020). The branding of
Jesuit  higher education: branding,
marketing, and collaboration at four Jesuit
universities in the United States. The
University of Alabama.

Simoes, C., & Dibb, S. (2001). Rethinking the
brand concept: new brand orientation.
Corporate Communications: An
International Journal, 6(4), 217-224.
https://doi.org/10.1108/135632801104098
54

Soleimani, N., Fathi vajargah, K., Hosseini,
M., & Haghani, M. (2021). A qualitative
Meta-Synthesis Study on Challenges of
Applying Gamified Organizational
Training and Development (GOTD).
MEO. 9(2), 65-95. (In persian)
http://journalieaa.ir/article-1-174-en.html

Xi, N., & Hamari, J. (2019). The relationship
between gamification, brand engagement
and brand equity. In Proceedings of the
52nd Hawaii International Conference on
System Sciences.
https://doi.org/10.24251/hicss.2019.099

Yang Y., & Dwivedi, Y. (2017). Examining
the impact of gamification on intention of
engagement and brand attitude in the
marketing context. Computers in Human
Behavior, 73, 459-
469. https://doi.org/10.1016/j.chb.2017.03.
066

Yang, J., Zhang, M., & Zou, Z. (2015). The
Effect of In-Game Advertising in SNS on
Brand Equity. Journal of Service Science
and  Management.  8(1), 107-114.
https://doi.org/10.4236/jssm.2015.81013

Zhou, F., Mou, J., Su, Q., & Wu, Y. C. J.
(2020). How does consumers' Perception
of Sports Stars' Personal Brand Promote
Consumers’ brand love? A mediation
model of global brand equity. Journal of
Retailing and Consumer Services, 54,
102012. https://doi.org/10.1016/j.jretconse
r.2019.102012



https://doi.org/10.22059/jsm.2017.222487.1748
https://doi.org/10.22059/jsm.2017.222487.1748
https://doi.org/10.1016/j.chb.2018.06.037
https://doi.org/10.1108/apjml-07-2019-0453
https://doi.org/10.1108/apjml-07-2019-0453
https://doi.org/10.1002/mar.20177
https://doi.org/10.1002/mar.20177
https://doi.org/10.22056/ijir.2020.04.04
https://doi.org/10.1016/j.tmp.2019.100561
https://doi.org/10.30473/arsm.2019.36621.2556
https://doi.org/10.1108/jepp-03-2019-114
https://doi.org/10.1108/13563280110409854
https://doi.org/10.1108/13563280110409854
http://journalieaa.ir/article-1-174-en.html
https://doi.org/10.24251/hicss.2019.099
https://doi.org/10.1016/j.chb.2017.03.066
https://doi.org/10.1016/j.chb.2017.03.066
https://www.scirp.org/journal/home?issueid=5985#54127
https://doi.org/10.4236/jssm.2015.81013
https://doi.org/10.1016/j.jretconser.2019.102012
https://doi.org/10.1016/j.jretconser.2019.102012



