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Abstract

Growing interest in social media marketing in the sports
industry, especially among sports entertainment
complexes, has led to this research to identify the
characteristics of social media marketing activities, and
check out the relationship between the theory of the Use
& Satisfaction, purchase intention and loyalty through a
structural equation model. To collect data, a
questionnaire was distributed online and physically
among the 393 customers of sports amusement
complexes of Hamedan. In terms of purpose, this
research is an applied one and in terms of gathering its
data, this research includes a descriptive-survey method.
The instrument of the present study was a questionnaire.

In this research, descriptive statistics methods including
central tendencies and dispersion indices and inferential
statistics methods including Pearson correlation,
structural equations were used at the alpha level of 0/05.
Spss.20 and Amos.18 software was used for data
analysis and Amos software was used for structural
equation modeling. The results indicate that there are
significant relationships between "use and gratification
components” and satisfaction. Also, significant
relationships between satisfaction of purchase intention
and loyalty and also purchasing intention and customer
loyalty were reported respectively. and purchasing
intention and customer loyalty has a significant
relationship too. It seems that the approach of use and
gratification can be used effectively in measuring
customer satisfaction as well as the intention to purchase
and loyalty of sports centers.

Keywords
Marketing, Social Media, Sport Service, Use &
gratification Theory, social network.

*Corresponding Author: Hossein Alimohammadi
E-mail: h_alimohamady@yahoo.com

Accepted: (2021. Aug. 28)

S

DBig Cero 3 (sloinl slaals) &b Lk 4 gl G
b gl onl B ad carge o obyg ()i ladegesme (i ) pogase
Obyuie hlhy 5 w)s aab p (elonl bale, bk i S
B (oap 2990 sl g ool 3,:Su9y b1y (2819 (e STy
Olidie 15 YAY (e g3 del oy dmodls (69135 jslate 4 . am>
&3P N g bdp Cygo 4 lier b (B))y (P ldsgens
e odly (65,5 a5 g (oo, chan L 5l imgy cpl S
Ol ety el Lo ol slabs, Sl gy cul o sl
Stuar Jols (blizl ol sl igy 3l izmen (SuSTy 5 65500
9 450 Caga b ool +/+0 il paw 1 (g bo SYlao g gup
3l St s a8 exlii] AMOS.18 5 SPss.20 jjble s 5l leesls Juloo
hline blo)| tianls, b cdianlss, 5 odlisl gloailye 4 ol ]
5 )b (gyblize bls)l (gl 5 1,5 Mab b saienls) piomed )b
o ey o A 3y (g )bliee daly (g 5By L g 5 b
Ol Ulomie 2 Sise 29 & e ol g odlitul 5)65 ) ol
iy S degerme (5)g g wp aB 35 g phjude st ol

S odlétul

o3y wls”

WS es Mol g ool (655 ¢ elosnl il (9 Slasd (2L
cssloss]

TRV IR RS J’:.ww 5-\3-*“&‘.95*


mailto:h_alimohamady@yahoo.com

V¥ ulAJ.N.A) As s)l.o.j) (R JL» 5@)’)9 Copdo yd d.)ﬁ)lf dLﬁMa}: Yf

Lesyd 4 S8 Bun b slan] sbalid o)L
Conl Glyidio d 3 288 5 )k )3 398 wre RlB Gl
Gub 5l S Gpas (VY (ea g ()
WS o My (goyid bdpy glaog)S 4 (elaa] slaass
b Jgae 5l e S g a8 Sl bl el b
S ol 5 wsesST s alb eolisl (caud) ansl awdly closs
Gl Ml logeds slatal sladilu) (55l Y-V
Cul 03,8 dl] BUSGpns ¢ Ly 80,5 Jlasl gl
OB S pan 03 g ) L(VVF e 5 sesSL)
L s powpe SleMbl g uslds LS Lo &
5 ol Hlil B Gren 4y i edlatl W (slas s
LYY g g Sl) aile elain] sbadils, i
Gl laghi)) agoe Gl b sloial laal,
S ot g ol oS b e @l gl o
Y-y

5 0}0 el (slox] slaailu porde cnl p ogMs
wlydl o bl gyl el 48" cowl ()9 0aiiS Jgzcia
WS o ol 8 |y e pulyw | ilize (slaog)S g b lojls
b)) WS e pal 1y SleMbl Jols g g ol
Ml e 4 elan! glaaslis I oslatwl cuenl (Y45
Sl opl Sl W) b > e 4 LY13L
L ool Sl (8559 2Lk 5 (2blil 0je> 53 o &
9 g QBlde 3 3929 sl 0dged dbml isk pl 5
b losd lalgs addy o aS Cuodlw g (wyd ol ybolen
So gy 4 hyyg 45 AD Carge Wl giie 5 @y
bkl i) de8 alis Ml g by Caio
2o (8i il glacuod jl gpSepe (V00
P59 § ) aniio e Joloi gl p3Y s s pglonl
Bl $g) 5 ()9 drwgs Cwsd p3 gply (b g 0dd
(Vo) s mgid ol domo) 39 0 slod 4
ojg 5> sleal dle; p5)8 @ by ol 5l (S
S8 onsyuSwl) Ml (B9 SV gaxe 5 Olass
(Y ol

ool gl sll cbdls) cogome LY

W e | e N s,z

7. Dedeoglu, Taheri, Okumus & Gannon
8. lacobucci, Hoeffler

9. Wang, Yu

10. Appel, Grewal, Hadi & Stephen

11. Elena

12. Pits, Stotlar

13. Lindsey

dosio
el s ablsy) 5 Ml gyls sl gl
oeloizl g ool (S5 e Sl 5 b (glre
SISy OB 69l &S ysb 4 Cul il ol
sl ol (YR e 03) 35 saee 2 33l 00,
loaiz Sl g cusl ol 2929 4 | Sl Sl
oly b)) coul azslis b o3l Sw; il
Sl elenl Jobs o8 lalyd 3 (YWY S alSY 5 olo
Oiu ilre Slbl)l gl oad 08 (gilre (slab 4
sskaie 4y g Caslad oyl 5l ol eolatwl LY 5l glodes
M gl pasle aen g S elS (eloial Ol sl
Gile slad pl 50 (VOY ay0en) Caol ol sl
@ besSys gl ) plcwsp slinl cbals, dwy
Ogais) Ao wrld bl pSede Gl Gy
@l celenal loaloy (Yo¥e Tabe 5 peils UL
byl 45 blol ol |y caizan (eolasil 1y (glyy sl
Sl ool ()50 s 4 sl azaaS L)L
wboly b)) caol lymie b bl sbel o bl
a5 elozal (sl aluy (VO T )8 5 (ol per Ve
@ gl 038 jeb 4 g 59 el Sli] Sor b
wloy ol 5] oel )3 008 B pae Cloweuas I (isu lgis
4 baye cledbl oS sasw ojlal o8l 4 clan! sl
D538 STzl 4 LS5 b Ty G peme (sle sl g iy
5 SRS Gl R b1 3gs wll 5 b adde (MM
g S LBy bl (Lo b Sy 4 ybl Gl 2)50 50
il oy & GleMbl By gl Cld 3)50 0 e
(YYY & als g oale ) ail

sbably 5 bedl @ ey b clonl cbals
Cogh (sjbolST (el dan I 395 38 & pasie
i > (SuSam )38 ol phe Gl b s
9 e sl O 08 g (ol ((Kin b eloia] il
ladilo, (VY g i) WS oo Wl 1) )I01 s
Py 9 pyal (e p e LSy Pl5 plgis 4 (ol
o5 (30)5) d9die iy g ar 4Sed b |
(Y-Y

1. De Mooij

2. Irfan, Rasli, Sami, A & Liaquat

3. Manzoor, Baig, Hashim & Sami

4. Irfan, Rasli, Sulaiman, Sami & Qureshi
5. Madan & Kapoor

6. Grizane, Jurgelane



Yo w ST by (gyldg g & > dad p slain] gladilny ob,lL Lids o) Ken g gdezes e e

(lgl) 98 ee e spuie (5)DBg g yE ad ol
Oleie 4 (gyudo b byl o pie sgag 13 (Y45 (Ll
Olbide lolid dhws (gyglsw Sl o Gl I3
Sy ol a4 edpy Sl 4 Wl 5l 39l 5 e
Gl e ol (VY Mpgige cms) gdien b e
sbul <8 ps ol By Zlae g 2y oy 1y L ere
5 ol plp 0 a8 il 4 e & WS
b 0992 5 @Yb aw 5 2980 (ab)lil (B lacld
4 by SRl ul g ogMe gl o0 ol p CSyb
) B Y1) LE) Al cuo b lil drwg olien
Gl 1y bl bania (sybby (Y1 by
s bl b dgnge olyiie Lis oS 1n aad e
Sl O ) ein oS Vsame 5w gbyide culd,
(o1 e J3s8) casl s ol jpiie e
Ny ezl als, DLl » &S ol
il e | gl g oslitel dy s 3 e 58 edlizl
Cunl 2l lai n Fere S (S el g oolil &l
04plS e 4 1y Jeite slaaile) (lbbre 3529 j5ai &S
], oSl Lol el g odlitl (glaailgo ol
b ol sl e (elaial Jols 5 6y Klodgs (o)5 p
oslizol sl (lyime §| olblbie & 1S e olsic
Ol 4 Npgls cand 4 |y Lol iecols, b auS
b oy @ cilisee (slaaiboy Glo ool ol sl )l b
g by glyl Clwl @ bid & ol Wby KK
Slpome ol & (piomed & 9o e ol (lye
g ol 3,4y, M e Sy g JSE g el
oA e o S oo (28 Jleb |, lbbee (saienls)
oo 3l gl 08 oo 8 L)L )3 & dts iz o
sbgleile g jl &5 w5 Slal 4 can g
adoly aen le I gl ed e dlrin sll,
S uS e oLl ) obje dajdwge 5 acljy,
O & Cal > e 4 3L gl sl b cosline
& NS (o0 el 9 W1 5 (ygte Slne (y3lo > b
bl ol Al B (ped 4r Cunl (Sen ply plaS
@ baley b pape &5 Cul ggige ool Jlid @ e
s 4 ailoy sl las 5 1S sl Jus & (b p> a8 0

17. Nguyen, B. Mutum

18. Louis, D., Lombart

19. Kuenzel, S., Halliday

20 . Use & Gratification Theory

a4 G ezl clotiloy ol b 3 (Y)Y
POy pges & (swyiwd Gy yide e Cudb (i
Aol s gl jl comnl (lp)l5 opl g ogMe )l
sbale, I juin Ol gegiwa Glp 5 43S
i, (elisb (YIY ¢ i) S o odlitl elazs]
corlwd QT Gan aS Cwl bl s S Sl el
ool sloolsays o jglaie 4 olbliee 5l (g nt dliss &
SENsS iy Jewl bl @S emeal Sy sl
s & des ) B e (VTS 5 TSl
5 OY guae Dyg0 50 Glylas g SleMbl cuS” (gly (slosis];e
(o5 () WS o dmnlye o] ladiley 4 Closs
(YA

by oS e 5 Jalge 31 Baes b yie 205 auad
ooy @Mual) w30 JSS 2L 0j> 3 1) gyt
by lyie & Ol y 25 208 (VA K oo
P obas ol b shd a s gy edd o iy
L ) wote e el ppien 05 iy o
S o lis LB dad 8 S el > eliS s
oMbl gee (3ls sl 1 oA pas
W0 g B el g LA S oLl (2B e B )b
(VA (Slasl ()lig (old) LS o Comd 15 ] am
ayovie &S Cunl (5, Jolgs don 00355 0 )0 45 diab
ol 2 & sl (guo oA uSaie g 29bie HBly )
5 )l )8, pbsl & Cons SW 4 Jlo (BAS S e
aS o)l g gy Jloinl ail YU w5 wad ojlul
dod JEAISGrme (YO &6 (0S) s ¢y obly 25
b Sloeal (ol 8,50 o up Slareal o)
Cygo BSld g sl glauld 5l dlise sl
ol (palyd plsie 4 0l B pme (655 preual 5 o0
i) Ml epglaer sy Gaios S ol
Gy LBl B g A Seeal bayS
(YA (39050 9 S ¢ aLS (3 yd) 335 oo

3 ol slonl elacn] (slaaily 1l Ss S
Sl ol g ojlel (elol ladls, cunl (i
5 SVgame odldgd n S a4 S Jold 5 s
@ el ol J)eslil g s e plejen psboas Iy (lyide

14. Jibril, Kwarteng, Chovancova, Pilik
15. Islam, Rahman, Hollebeek
16. Kim, Ku



Voo liane) & B)loud qomd Jlo ¢ oidjyg Cuppde )3 (63,8 slayimg \ig

G A egad  bjlagy ml 4 oS
g OYVgaxme oLyl > ol B g eleil sladle,
el 5l SeolsS” &S 55l o jolite (23 > Jlaw o) Closs
dab gy g bline g P50 i slaa] ladils, 2b)liL
SaSis 938l55) L3y 1 @)l lyude (g)bolhg o 45
Slgice i Jus e )3 ohaga gilme glab > elaa]
Glead 5 OYgame 4 Hbly byie bas 4 dbol 4
@il @ g Oyl ol S SaS H5dS S0
559 B3 1y ol lp syl g eleial saaile,
sale, Juw ol 4 g L 1Y a8 o pil)K
2 eRde (292l saeils) g ool 3,55, b eleia]
pld (yde (g)bly g 05 ab > Cols) Glie 39
P S g 5 8 wp S Jli s ol ol e
Olosd o oMiS Bpae )8, bl guyn pegad
@ ol (gaie ol 5 ookl ()95 slo adlge b (o555
adlge (o daily o sao 3 adlle oyl 5 385 5k
SPly 5 w3 wad ppe clapiie 5 )05l b
el (5559 (Pt gl dsgerme (b pie

oARe3 (ol h9)
IS8 4 o8 conl (Sien gl ingsy g5 )yl Siagk
Oigh opl Jadyse (gylel dmols il snd pbul Slase
9 iy s 3l oaiS edlatwl gy den  Joli
il bale, 51 a8 Wbl o lhen j4d (oo,
olaul 1) 355 Jlas 3)90 (sloasgacme (g oS ol Stiust)
Shwe IS5 @ bodls (yglaes adlas cpl > 3,5 o
4ol sy 1 oals (5 pglaen jolaie 4y g Cul a8 S )00
&bl anels dluss gy polaol 4 dogi b Cowl onds ooldiu]
el Gl OSS dge wo Jgeb | cadllae 55
alllan S5 (sln) §) s polit el 4 b ooliz] yaskidiel
slrdcgomme losd jl &S suiSesS lie YA (g5) p Lainl,
O dnele uib)ly jlade dg 03 0y (oB)yg (B
YA 55530 Jge b olul o 5lai 5)50 diged bl (pl o 05
g 9 CuiSil pas Jlusl 4 dagi bl 43S )l
O debliuwy Yoo o W deadl iy b
g 15 ol S5l YAY Colis 1o 4 A5 a5 oSS Lo
sobte 4 cd)S )5 ool 3)50 oS p3 G (e
Yl ol oad odlitw] asbjiawy 5l Waodls (gy9lxen
OS85y @y oolde (wlol g asl iy 53 008 2 jhae
) 6l iblye uiblye (L) auiS gy Joli o dp
sibel a5 ol 5l Sopm 4y a5 (pille L3 cpille

S gy R (o Jb bbb jeal y ogMe
@ bals, gle <oy (55 (senls) g odlatul 4l
(VY (Ll

Gl cleas & wad o &y e (guie cols,
Sl obyuie alllaol jloas g)lud SV game b o
Iy Cute Glolus! a8 asl b ide clyllasl j io b g,
W ) ed e il GV sane L clesd 4 Caws
uad & yoxie a5 (6)l8, Blual oyt (glp (oyuie cols,
GM) u».o.h Bel .wl 0 4».9)? )Ja.v )2 6.)9&\5‘-;0 ..\J)>
oleiel gl aie 5 o oledl (YY) o) Ken 5 Slalu
L35l ) cenl i Guip A Ced Sl el
S e [y (2359 Slimes s 8ad o ol
hedls o8 w8l (Yo15) 7 )T 5 5 gusle cgygnsl S0
s g bline g cute b eloinl claailo, b)l3L
50 oo 4 gl olls g awsh ol Slils s 4 olad
auil o) Sliled ddze W dad y (gybline g Cute
Yl ol (YOA) 7 g 5 el bl Slados LIS ol
2398 4 s slonl gladil) yin o5 &S 0 gylas |
2 ol liue 9 (550 pb pgmal Jdo 4 B0 pns
e boCepw 4 DLlL g Glils Ky cpl (uiomen
sl gladls, bwy oud Wy lgxe 51 gob;
L3 50 0SSl ool Gl (Shde gy ol 1yl calles
PPSCLSPCIRIE JUSKI L PRY. QAR SR IS I PP IS
shegld & Wbl 35 imeh » (YoIV) | lols
Lulgy g obyide b5 2ad p (gyloline 5 Cue 13l ob)lJL
ol s (VoVF) 7 el (ol SYL s oyl Ll
IS @ elanl Gladils) bl bk o 28
o has ol plptie 4 oliws @l bk e
b i (Spole slad a8 Wyl dliiel iz oyl o]

i . N

e 57 glo S o L) 5 psb 4 eippe bliL
Gie Culsy g odlatwl 4yl gladalge wdly Lis (Y-TY)
S oBasS eolawl 9 b i Jb8) g3 coudime 5 Cude
D)l 038 )5y o (g5b less

21. Inoue, Matsuoka, Arai
22. Tafesse, Wien

23. Johnen, M., Schnittka
24, Gautam, Sharma

25. Balakrishnan, Dahnil, Yi
26 . Mi



Yv w ST by (gyldg g & > dad p slain] gladilny ob,lL Lids o) Ken g gdezes e e

2l ool 2o d MY L Lo Y0 1 i (uw 09)5 4 bgs e
Wdee Ui adllas 3)90 Kged Coin yogad D (o)
Oiots 00 Moy FF/F L b5 g duoy OF/F L by o
loxoy AV 35 ome a8l mab oSl
ol o8l aJb o wob o JuSis 1y s s e
egas Ly oy olail a4 ) sop FY/0
85 SHte b Basses lin jl aoyd YF/F CMass
=l Loe wled Shae gy woyd YVA L 5 oo
ol adlas 3)50 diges JUidl Cundy pogad 3 ()
b Clgoly JUzdl a8 & by S )lie iy 203
b Jelipe 098 & bgye ol oS 5 20\YIY
W KW ARYLY

Cul Y 2l gy (Lol Jlgw (owpp 5 S
2 B g 290 haoh lapite Gn (Siaren
aleMbl ¢ siiols) o odlatwl sladalse cpo 4o (N Jois)
Shiecalsy b 1) daly (oS (o)Spw g Al it
O Gl ol odb L 38 Jods jd &S jghailen .yl
Mad o g ghoyd A bl b3 dad g gdieculs,
2,0 3929 Joyd +/AY 35 (o )bldg g w5

loyize ol clayly sums Ll (gpSojul Jio
b 9 e o ly (bl ) ead eaalis
Sl gpSelsl Gbdse @l Wil sbpadls
Cal 02l IV Jgda B 5> gl (giSe (Sl e

p5Y 0581 (Y gz ) s pSoilal slaJao ol 5l g
O5Se o yiie (y bl 0L & ()3l Jae b el
&3l Jde 3l oolatwl b g &l sl idgt

(V) s csby piagh cYlgw oy @ Olgiee
ol slsbwl a1y Jte 55l IS g pSejlul
ABd o

O ol Candy  wamis o) SldCumes
9 odlaiuwl b)igﬁ) dLprL» s(Jl.u.w‘ AM5 ‘u)’tua.?o
SR 50y o 3y (SLMb] slaadlye) (gaials)
b (Jlg Y L) olsy Jlgw ¥ plaS y (bl Jols
pasedie Sl g ((Jlgw V) 5By 5 (Jlgw Y L) 225
g b Slodde asl iy o 3)90 yolis g baailge
Olaasde )i Ve ksl 3 g 4w Buod laans ) 4
5 3 0)lyd 1y 3gs e Bl el 13 (3555 (2bylik
5 Sopn b yadls s 5 i lssad g skl sl
ol Gl 1y 28 shidn oemen anles LBl sl
Aol i by llas cdlyd 5l o i 1)) asb jiaw
R N e I RV W E T PRI g SIS
38 YA L] 5> adgl acbfanyy (2Ll o g 225
0o9o3) 31 odlital b g 9 C8)5 )8 3o Jai 350 dnol>
S5 A JAY § IVE VA <IN Ggps gL #lsg,S sl
el sl by, 5l Smagy onl )3 b aslome (g)lalEg 5 5
o Sl g 55 ol Syasls Jold oy
EVslas oy (Stased ol blizul ol o is,
o) g0 oimmed A edlaisl +/+0 dl.é.n w3 gyl
5 SPSS Il 5l esls oo g ayjo ol (hegly
AMOS )I}é]mj )I ‘5)125-[,.» OYolse Lg)'L.JJ.A dl)-.’

A5 oolawl

Canex B Shy (wyp pepad p» adlae ol @
v g P eopp @ cwl by gpd 4 Bl
@ bgye Sl cnpia wad e L adllae 3)50 diges
sl yieS 5 2oy YAV b Jlo YO b Yo i 09,5

oo JAo )3 05250 (slajite (i gy (Serad datly gl ) Jgda

E¥wolsy g 03! slrad)io [EEN
&Py | W s ad
ool s | sSlos | e | ) | ol
<IN <IN5 <IAY <JAY <Iv- <IAY <IN Edecols,
-IA¥ - _ _ _ B - 1o

/o0 Gl paws )3 > me *



Voo ulu.wo) Y Z)LQ»J (R Jl») ‘wﬁ)’)? Copdo pd (5'))?)[{ dL“’Ms}-’

gk y5Se sl e (55l slaJde (3l slaasls Y Jgas

YA

RMR NFI CFI AGFI GFI | RMSEA | y¥df 55 miko
vl <Ay ALY <Ay <[AA o[ +¥A VY leMb!
«[-YOY +/AY AN </AY <[5 ofXY VAY g’bl)
o[+¥¥ <A AN +[A¥ <Ay o[+NF Y/0A 3™
of ¥ <120 +[AA <Ay <[AA o0y VAV [ CNEYES
o[¥Y +/AY AN <[ <[AA o[y VY'Y UcLo...sl Jolas
o[+X0 <120 ALY <Ay <[AA of+¥Y \Vizd Ly dad
o0 <Ay -0 +[A¥ <Ay o[ \A VY'Y Lg)bléj
o +¥Y <2 -y </AY <120 o[+ 5% Y/0A g asie J
= 1 o~
S0 A = oo S AR e s u _ .
— 1 - a5 ) e S i ASlan ol el el (R © - —,
— — 1 S standardized estimates 222} l==1) ===
=1 - ql? L 1 1
£
Cal:) = [+ . W g7 qis Q3
14 Z 199 wra
el7 S g1 - ramnet 52 o 3
= 1 jos e1g ghasd ez7
-s- gis 28 -
a2 1 32 X -
e1_'- - q1t - sargarmi & LR
&5 50 rezai:
1:? Qis - " & .08 -
@ g2 51 129
e - gis qz2 waladari e2E
as g1z | khed | 1
a2 195 -39 53 s 197 1.04 33
e el 20 ) &8
= g8 qis]| |gz2
@ El S o5 i . -
33 - X2=352/998 DF=TO0 P=0/53] s &7 EH
&1 - q1% - tarmal RMSEA=D0/0T8 azs aza ez
4 o0 X2/DF=2/001
— 221 CFI=0/9TS
01 (bilp slagasls 5 b (9ol ogrie Jaa T o g oy o ps Y g
ECOVY t-Value (B) 5,lwbiw! < o iR Jio (5 pitie
Holize AN N Slecols, = Sleb
Holize NAY Ard Gleculsy < ol
Jolize AR AN AR SRy SUH WIS
Jhlize YIvY AR shecols, ¢ clonl Jolss
Jalixe ARYAYN IS Ly5 dab < gdiecols,
Jhlize YIYY \oe Sy ¢ W3 dab
ledf:Y/' -, RMSEA=./.vA, CFI=-/ay, GFI=-/aA, AGFI=-/a%, NFI=-/a¥, RMR=-/.Y5




ra w ST by (gyldg g & > dad p slain] gladilny ob,lL Lids o) Ken g gdezes e e

5 S 3590 3 g 030 )15 ] )3 1y 065 (slaply b a8 e
Pl b cws Gbylil asly > i@ @l 4 8
sy plairl (aSis o Slls e 2 2 ol @
Fobe (85 Gl g Vgaxe bk Ol 8L
GBS doml (lyie oMb SO lge 4 g b e
sl e Glopedbl glaasis 5l el oy e
ol 13 JuaB die) )3 Cawyd SleMbl s (4l y

Je oy adlie o ol Gl Giagg cnl sleadl
4 b gy bly)l saeculs, b ganels, 5 ooliisl
9 BYE Sl oslial 3 lyide (o)) 4 p K> )le
o Glod 4y 8L JYL (elonl &l 3 (b)) Sloss
ORIE 38 (23559 Olasd g SV gae | b e ol
cel ol o Bldglyy o clanl clbad, b o
3ol Sl dajls o s & b ool
b ailo) b rlse plate slogSll o 4 (o> sladils,
Ghoculdy caw & Db 0 ;00 slacdld 4 il
el gk 4 (YR (pge 93) ediee Sl b basye
Oes & 1y Sledbl Julee &5 Gldlas plo S,
ol oyl eolitwl gl culsy Jole oy yone
3l oy gy b e ol pS1E wles S
S5l el Cowty doei b ol b atil Sgy b axio
OBer 5 lim>y 9 (V4IY) ohlen 5 U soadly L
Coldy 3 ot G35 oy I el ool el (YYRA)
025 o)Lsl 3ylge &y dagi b (YIV 468 () 3 olp)l
At alpd 353 aw bgleile o558 plo Glgie
odd &)l wlas 5 LYK I soly 4 Wley bl oS
bl ) phe Jalge 51 (S w3 o) & | s edlizl
A0 Ggw jldloe )5 A s sl g Cute 455
oy dox I (ooloyd coauie JialS Jols w5 2,
P )3 3)90 VI (5 Ian lp B (> 9 55
Pydee Jold o 1) 5

Je Sl (oS ailie o o i Glagh @l
a3l dg2g bl gaecols) b saienls) 5 odlatl
g WY jloslial )3 (b jtde (o0)S o dor 2 50> ©)le
Cams Glod 4l SV elan] a0 5 (355 ol
B obhy ks g SVgaxe objuie cold;y i
iy oh sl by blik ojgyel biee Sl
JB > 859 9 oS e (P slaplejle o
5 o) cwl QL I &l it 4 oas s

b cwl p3¥ Jao cul s (392 yblne ljse (o2 sl
2 e colpd o T lade Db 0l L e o T lude
ol ol o3l LS 5 Jods
el g colpd (85 axis g ¥ Joio 4 295 b
I 225 3590 Gimngly SVIgs it baly (5 bline
A3 e U Y Joda 53 29290 slapadld (piomen i3S
Moy e G0jlp 5l pSle Simgg (sesrde Jde &5
5 odlizal 3,50, slodilie o e dnly cplply el
Obyie 5yl 5 j3 wad gaiecols) (giienls)
JB b 300 plien b (oblyy (s (sladegene

P

Dy

S5 ol g Coy
wlo allge bL5)| (agpie Jao (poyp San b adlas
Py 5 wp el 5 ghe colsy 5 el 4l
ook cnl laal b pbxl (355 Cleas by
b snials, 5 odlitul Jao 5 cledbl alge oy ol olis
25 ke 4 o)l s (gybline bl gaiecals,
Wb iy sl el bl 5 CleMbl a
Sloss 5 cY¥game I ghyide cold) (i S plon
$529U8 (933l59) drwgs 9 Lyl b il 55 ()
sl b )5 (o g Gres sl w@lbls)l 5 SleMbl
Sl G olye 4 ciml g eyl sy 4 )b
slp BES b 4 (Gl (S308 b (Sogpsl bk
(29 o) Casl 03,8 odbel 1y Sl slaylil 4 (e
Gl 4 ey b sl gbals Gbhk (YR
3109 )b ord iy Blaal 4 i) Car Glbbre
do)ld 5 pbsS) 250 S5 (sloial baailo) &5k
il Jib bl slaa] (slaaSid ojgyel (VoY
Wlodges i Ls by 51y (0305 hylS obl cyved
hogs ol o Shy (slar] gloass ol Jl S o
cwS alitie sladie] )3 (63,8 & pasve Glodd 1V g 15,0
29 bbb (sl Sogpsll )by g (Bl sl
alie atpej 1 (YA (iSan 5 o)) wimd e &)
5 beSyd o bls)l y Jelie s 5 48, Glp
O Ll oad walyd it glaojes ) pasastio
aSed p Jl 5 bogshe 15 3 B b Jpae
oold 1) slanl gloasis > byl dpel) (slaz]
s S 15 cly oyt Lelate] (clbaSid Casl 03,8



Voo liane) & B)loud qomd Jlo ¢ oidjyg Cuppde )3 (63,8 slayimg Y

Wl )00 slacule gy S b GY s b Glss
Tk |y 298 ol elo] (caSid 5 (5,50 (glagyes
Joslial g 3 1 iy 503 )l ©oge cnl 3 9 3S
ol 9 Uibp e pmine 4 Cogil o ledd 5 GV game
3,35 o il lodas W (638 mronas L
Jols adse o bl gl ol Jiagh @l
4 Gl gliocolsy b giiols) g oslatwl Jdo 5l elos]
Fodlimal 3 pljiie slanl ol a2 K> ©)le
@ Ll YL elonl &Ll () ol g Y
losd g c¥gare ghyiie Cold) (e Comd plon
2 (AY) hen 5 )8 b SRIE1 55 (50
D95l O 4 dme ol A N e (glaoe & (dimg
31 3929 (g)blixe 5 Cute alaly b5 wad g bLI)I o5
Sglite ) Gl ) o cde (YoND ( gon dud (g )lx8)
b bl ely ond odlizol bl celado Las o8
35 (YY) 55 5 05 LI a2 38 g ol
IS il Cand ol Jimgh dom b alde (gleoes &
Sibre slad doye p Cad S cel & olee
o) Cusl 1,55 gouw jl ((bli)l JUE auogs g o
@ T b 13 cyas bl ,Sod sl 1 (lad 4
ol Gilis eloog,S ho > Sledbl zaliS Szl
gpose ol @ ol g e el (ISS1Il Gl
Iy 2g5 cudildys g clylas ol 3l a8 cwl S5 @y piY 29 0
YV IS ) 3,55 oo STzl 4 ool 5y
29 oo O Leleinl bbby o Shy cnpete
slcols (00,8 &5 Wy o Fy Sy oy (ol Ll
loasSaadl SeMbl ol 5 235 o a5 il g )5
dog b .uS o s 095 a1y (ool ol 8l 5 WS e Dbl |,
Sl S el 35 slainl gladls, aSul 4
el glaals, a8 Slus s jd Wl o 1 29 0
o aily olul il anily iy il w8 o oolizl
ayi el g izl s (VY1) olyen 5 " o
o> Bow gwdy (slp (2l 03)18 job 4 & ol oy
el glo &l sloals ) eS)lie (Bl S ) sl
il Wil (alse S o pl o Sl gpe S @
(838 om $9 bl G55l 5 398 S )] deban
9 Med 5 whe (25 o0l g slel S 55
hI udbge (oMbl K85 5 gian sl Llse

27 . Lin

aS 35 dgng s ol A oS g 4 L0 (YN (e
29 Gl oo b g lotapds | aialss o bl
WS aps ) ol gl e oSy wed §)6
ol 53 o Bl 1YY Ghen 5 (yi50)5)
Al Gl zyae Sllasd sl s 5L 3590 @lie )9l
AW Ll (VoY ghlen 5 gkl gd) Wil (o
Sud gy odlitel & bgrpe 39290 Sl (slaaiily
ol g oS pitucals) ble pad sla
i ) o)l coloy p ey JB b el
oo S 85 ol ) 1j wcdls i Sgpmd
oy scolo oyl 50 (S plsin | )b Sgnd
5oy Sgumd Glras a4 )5 WS o Copie 295
il JusS) wade Cuenl S (oo)Spw k>
Slo 329 9 IS bulyd 4 a2y b Jb ol b (V6N
dlml sy Sl (S (05w 9 ©ple i 5 pSden
P Ml oS Slge B B e
Syl g eloinl sladils,
e o ol Gl Glagh ol I Jeb @l
bl gaiecols) b gaisls) 5 ool Jue 5l (6 Silaags
o ol gl Giagh mls 50 Ojlie 4 )l 352
Ol 4 (oB)y9 Clesd 5 SV gaze ()5 (Byee Glise
Sloss 5 OYgame (gliocols) Caws Gled 4 il BYL
Slr Sse beoly S b QRIS 8 (855
Ol & Gty deme 5 yide Bhidl paw (550l
3l gy s el S0 & yme sl J ootz
oher 5 Sy 5 (VIA) lSen g ) slagings L
Culbge sl Sl Jalse J1 o) Slyea (V4IY)
0SS ) Sl )3 55 b 4 elies 9 Sy
YOV ohlen 5 (b)) Ml G 4 (B
2y ole &5 am3 e (U 35 S b (B es Slupd
gllaly oS> 4 (e (a3ls 5 ES)E gpglogw
ool dbol b e s (YY «Slg) o)l 3959 (698 Hlws
L) & puge 9 gl @he ) Wlgee plie ¢y
@ e s Sl gyte dgw Coled 3 g 005 (ySol>
ey g by (lyde oS> Sile 4 sl Casd
B 93 Jlwgd & g WS Gyl ) Jpae
CSyh W) Cap dbe byl rizen o] S e
S Sige 2 oy [T o8 S) wmd e L)
oy 4 gl 3 bug ed b Jpame el
piY S jl cwsd b Jgae nl Cusl piY 395 (Byne
350 3 Cawl Sao )5 Jlio loie 4 bl Hlayes



Y w ST by (gyldg g & > dad p slain] gladilny ob,lL Lids o) Ken g gdezes e e

N hab e 395 o jie pl & W10 e b 0y 0
g b SVL @l S5 (sgm 3l amde i ,3b cov |,
oyl obylib alblsyl as” waly lis 50 (Vo F) o, e
5yl Slals g pT xelgs (lad 4 ylas Slals op g
Colw Guyb 1Y W3 ab g Ny 4 (gybleg zugy jo
o @l ol s NS S sl e wle) 5 oS,
saloy Gk jl bk & e e i LL)IL Gl
O o) Gl et QLG R KA el
SO e sl o Jad gl Jusd (FAS S puns
S e 2Llil 3 e B (silome slid & sl
@ 5P 9 Faw dlee B 1) oLk 5 WS
bl glacdld coles > andly Ay (i ol yuie
9 Jyame @l ) (5 Ll Sl oo slor] sladil,
Sl > Gjle a8 (b Sl syl > )b pb
ook 4 Al Cato Gjgo 4y &y B b 3l (g pitin 405 &
9 OYgae oS ol o g CBd g Copu Hlai o &S
JW> sl asly JolS colsy ol o3,9] conts a5 Sloss
4> o Cul il s LSS JLd 4 g 0)lgd 5
Slgiee e opl g 00,8 @ Byl ws  Jd
L5 wab g elainl oLk 4 cbbre (5 blg oaimslis
b(reye) "ol sk celen) UL Gk el
Olpde cuily oledl gae cols) 9 odlaiwl ()6 )y
dab Gl e g ol dbnl car Wlg e 2L)I3L
2 el gl Sloy g dbol 4 Cans plide 15
S A1 LT 5 i (lgizeo (6,55 & g g asea
Oon bl Je edS e basl 4 g L
g dab g gieculs) b gaiels) g oolitul (claadlye
I oler b (o355 (P Oleas plyiie ()bl
ey @l 4 655 ot )68 1 (ol S5l
weskde Jio 0 bgye lapsie oo (gyblae bl
bl 3 5 (oonrite Joo 20l ol 5 A5 sanlie ingh
adlllan )90 Juo cuslie (3l ()] 2 0gMle 9 38 (0 dxo
syt o Jlo ©jpo 4 Slbls)] opl e ol
e @l lelp 2y 0 mda 4 j8 Jde 53 39290
Glodd 3l oolatwl 3 gdiels) g oolatwl 5,554, cusly ledl
2ab Lyl 5 cols) & e Wi 35 (Bips
oegh b ool @l S plyide (gybly g 45

Cyuine yiaS Coanl b glo oaimd Ggw | o & g
Wigd (o

L dab g ghecols) o b QUi gk b
Sy bl plies b (o8)ys (o Slodd ol
ol )3 plyide (gaieold) dr S0 S)le 4 )l
@ il gYL el 4S5 by wless 5 YLK
Slosd 5 SYgame ghyide 5 dad Glie Cond plon
So )l BaSGas S1nbe GBS )
g M) o Al Ws 4wl ol cwdd b Jaame
b ool ol 2 )l e (pMT 3 4 (gyidn blos
Cold) e plomiw sl glyide Jl sloygd 3)55 5k 58,5
hdgdie ol Loyl coge & il (lge o]
P2 g 4 (YR e i) 5p G Sl g 38 oluld
Sz o )l Sloss o VI 5 ) ol e ol jain
2R olo 4 D9 o yid 5 olyide )5 b il
Jleinl 43l &6 g (3], 9 5 luidss idgided (s it 4>
WA lise Jelge pleo ol 3 bboe Rl 45
S S g Sl d (5] odgudgt dlex I a3k oo
@lo S «ypate o)) 13l Wlgie Jelge cnl o |
ot e daly o)y 4 clle I Sp (VOR
Lylgy &S Wlodges leal g adlyy (gl (g)blag 5 cols,
b coss gy 4 dt bl oy Cuto bayite opl e
gL Jlise) 292 salss e Ll g Conian ¢ Jguains
b olgie ool 13 aad sy gz o 11 (V-
daly (Jgaze cuslio Cuoid g (wpiwd 3 9 CusS 5
ogly ke gl |y Ny g S W)l ) Joameo b (g ytie
loly 51 (o 1y5 90d Wy 4 dleiel Coge Wilgn &S 2l
o3l 0dysly W b Jaeme 4 o8l slexel | yiol3el
ol 9y colsy ey bl g bl ol las]

L5 had adlhe o L)l I L ol iagh b
Dy led b ()9 (P Cladd Glyide by
Jodliwl > plyuie b3 Aad a2 pp S0 Ojle 4
@ sl pYL elanl &l by Cless 4 Y
Glodd 5 OV game bgiie (g)bBy lie Cumd o
Sher 5 ()18 (cdaghs Bl b (BN 55 (03559
sbals, L)L clbedkd yame wadl,y (WAY)

ooyl 9 blslogg 5yl (b)) splp sl puiio p olosal

29 . Pongpaew

28. Mitta, Kamakura



Voo liane) & B)loud qomd Jlo ¢ oidjyg Cuppde )3 (63,8 slayimg Yy

Sbasgerme plyude ()bly 5 43 ad p Alye
@ oelol o adl IS laen 0l (jys (2B
Wloy jl a8 (b)) 2y Slhe & ol o polb adllas
Yoo oalatwl 5 syl slpiudey WS o) ealaiwl eloin] sla

2 Obbe B p (15,80 Caa 1y elaia] gl 4l ]
b dsgee plo pmen (Gl BB 4 ey Ca
CaiS Sl b s e ibre ciluy; ol b
5 L3 0550 255 cloin] sla diluy 40 oid &) glgime

S il 0gs b e 3 1y (g)llag

REFERENCES

Appel, G., Grewal, L., Hadi, R, &
Stephen, A. T. (2020). The future of
social media in marketing. Journal of the
Academy of Marketing Science, 48(1),
79-95.

Arian, M., Mansoori, F., Kordnaeichm ,
A. (2018). Brand Satisfaction and
Repurchase Intention: The Role of
Lifestyle and Hedonic Valve,
Organizational Resources Management
Researchs, 8(1): 1-21. (In Persian)
Balakrishnan, B. K., Dahnil, M. 1., & Yi,
W. J. (2014). The impact of social media
marketing medium toward purchase
intention and brand loyalty among
generation Y. Procedia-Social and
Behavioral Sciences, 148, 177-185.
Dashti, M., Sanayei, S. (2018). Effective
Factors on Social Shopping Intention in
Social Commerce, Journal of business
management, 10(1): 97-120. (In Persian)
Dedeoglu, B. B., Taheri, B., Okumus, F.,
& Gannon, M. (2020). Understanding the
importance that consumers attach to
social media sharing (ISMS): Scale
development and validation. Tourism
Management, 76, 103954.

De Mooij, M. (2019). Consumer behavior
and culture: Consequences for global
marketing and advertising. SAGE
Publications Limited.

Elena. C, A. (2016). Social media — a
strategy  in  developing  customer
relationship ~ management,  Procedia
Economics and Finance, 39, 785-790.
Eskandaripour, E., Akbaritabar, AA.
(2013). Scientific Study of Radio & TV
Webpages in Social Websites,
communication research, 20(76): 113-
141. (In Persian)

m adbe Glden (VN0) plisyd 5 ol (gdoe
Sy ey Al s Sy Jelos den ob oLl
Ll olymde STl ol yide sla Shg «oBhys VS
SYE (Sl b drwg p g)bidre U (y5l8 g
odd hb Jae wd jastie ol o oaamab WD)
(39 Y 5l b3 drwys sl (6,3l SYolee
Dg st 5 oollas (il S 0l St
Ly 5 Cuto bl 4 3y o1 51 (Sl adllas ) b

S5 laadlie o)l dgvg Limgh lapiie (po (59
e iy s s gl g edlitl

- Fakhari, M. Sheyda, M., hemati, M.
(2015). Investigate the role of social
media-based marketing activities on
purchasing decisions by creating brand
equity, First National Conference on
Marketing Research, Tehran. (In Persian)

- Feyzi, Z., Ghafariashtiani, P. (2018).
Review the effect of social media content
on purchase intention according to
mediating role normative social and
informational influence and customer’s
relationship (Novin leather’s customers
through social network of Instagram),
Journal of marketing management,
13(41): 1-20. (In Persian)

- Gautam, V., Sharma, V. (2017). The
Mediating Role of Customer Relationship
on the Social Media Marketing and
Purchase Intention Relationship with
Special Reference to Luxury Fashion
Brands. Journal of Promotion
Management, 23(6), 872-888.

- Grizane. T., Jurgelane, 1. (2017). Social
media impact on business evaluation,
Procedia Computer Science, vol. 104:
190-196.

- Honarmand, R. (2019). Investigating the
effect of online shopping experience on
the satisfaction and intention of online
shopping of Digi Kala customers,
Quarterly Journal of New Research
Approaches in  Management  and
Accounting, 3(14): 89-103. (In Persian)

- Hosseini, E., Kalate, M. (2017). The
Effect of Social Media Marketing on
Brand Loyalty, Journal of sport
management, 9(1): 174-169. (In Persian)

- lacobucci, D., Hoeffler, S. (2016).
Leveraging social networks to develop
radically new products. Journal of


https://jibm.ut.ac.ir/article_65790_65e5555bf02397b101cc56799d70a623.pdf?lang=en
https://jibm.ut.ac.ir/article_65790_65e5555bf02397b101cc56799d70a623.pdf?lang=en
https://jibm.ut.ac.ir/article_65790_65e5555bf02397b101cc56799d70a623.pdf?lang=en

¥y

w Sy by (gyl0lBg g b 3 dad y slein! gladilo) oLyl Lid o)) Kek g (gdezee e e

Product Innovation Management, 33(2),
217-223.

Inoue, T., Matsuoka, H., Arai, H. (2016).
The Relationship between Perceived
Social Media Marketing Activities of J.
League Clubs and Behavioral Intention of
Spectators. Asian Sports Management
Review, (11), 3-20.

Irfan, A., Rasli, A., Sami, A., Liaquat, H.
(2017). Role of social media in promoting
education tourism. Advanced Science
Letters, 23(9), 8728-8731.

Irfan, A., Rasli, A., Sulaiman, Z., Sami,
A., Qureshi, M. 1. (2019). The Influence
of Social Media on Public Value: A
Systematic Review of Past Decade.
Journal  of  Public Value and
Administration Insights, 2(1), 1-6.

Islam, J. U., Rahman, Z., Hollebeek, L.
D. (2018). Consumer engagement in
online brand communities: A solicitation
of congruity theory. Internet Research,
28(1), 23-45.

Jafarpoor, M. (2012). Conceptualization
and study of variables affecting the
acceptance of virtual social networks The
role of non-governmental organizations in
them, Basij strategic studies, 14(52):
109-148. (In Persian)

Jibril. A, B., Kwarteng. M, A,

Chovancova, M., Pilik. M. (2019). The
impact of social media on consumer-
brandloyalty: A mediating role of online
based-brand community, Cogent Business
& Management, 6(1): 1-19.

Johnen, M., Schnittka, O. (2019). When
pushing back is good: The effectiveness
of brand responses to social media
complaints. Journal of the Academy of
Marketing Science, 1-21.

Kim, A.J., Ko, E. (2012). Do social media
marketing activities enhance customer
equity? An empirical study of luxury
fashion brand. Industrial Marketing
Management, 40(3), 424-438. Journal of
Business Research, 65, 1480-1486.

Kuenzel, S., Halliday, S. V., (2010), "The
chain of effects from reputation and brand
personality congruence to brand loyalty:
The role of brand identification". Journal
of Targeting, Measurement and Analysis
for Marketing, 18(3-4), 167-176.

Lindsey, J. (2012). Using Social Media to
Increase Consumer Loyalty to a Brand.
Master of Science thesis, California
Polytechnic State University, San Luis
Obispo,: 27-32.

Lin, T. C, Fang, D., Hsueh, S. Y., & Lali,
M. C. (2020). Drivers of participation in
Facebook long-term  care  groups:
applying the use and gratification theory,
social identification theory, and the
modulating role of group diversity. Health
informatics journal, 26(1), 513-527.

Louis, D., Lombart, C. (2010), "Impact of
brand personality on three major
relational consequences (trust,
attachment, and commitment to the
brand)". Journal of Product & Brand
Management, 19(2), 114-130.

Madan, S. K., & Kapoor, P. S. (2021).
Study of Consumer Brand Following
Intention on Instagram: Applying the
Uses and Gratification
Theory. International Journal of Online
Marketing (1JOM), 11(2), 32-51.
Manzoor, U., Baig, S.A., Hashim, M.,
Sami, A. (2020). Impact of Social Media
Marketing on Consumer’s Purchase
Intentions: The Mediating role of
Customer Trust. International Journal of
Entrepreneurial Research: 3(2): 41 — 48.
Mi, L., Xu, T., Sun, Y., Zhao, J., Lv, T.,
Gan, X., ... & Qiao, L. (2021). Playing
Ant Forest to promote online green
behavior: A new perspective on uses and
gratifications. Journal of Environmental
Management, 278, 111544,

Mittal, V., and Kamakura, W.A. (2001).
Satisfaction, repurchase intent, and
repurchase behavior: Investigating
themoderating  effect of  customer
characteristics. Journal of Marketing
Research,38(1),131-143.

Mohammad K.R., tondnevis, F., khabiri,
M. (2010). Investigating the price element
of mixed sports marketing elements in the
Iranian Professional Football League and
comparing the current situation with the
South Korean and Japanese leagues, Bi-
Quarterly Journal of Motor Science and
Sports, 6(12): 121-132. (In Persian)
Mohammadi, S., nooraei, T., sharifiyan,
E. (2015). Presentation of Structural
equations model factors  affecting
Development of Purchasing Sport goods
via Internet, Applied research in sport
management, 4(4): 43-54. (In Persian).
Nguyen, B. Mutum, D.S. (2012). A
review of  customer relationship
management: successes, advances, pitfalls
and futures, Business Process
Management Journal, Vol. 18(3), PP.
400-419.



Voo liane) & B)loud qomd Jlo ¢ oidjyg Cuppde )3 (63,8 slayimg Y¥

Norbakhsh, Y., Molaei, M.M., Talebian,
H. (2013). Iranian students’ Uses and
Gratifications of Television, Satellite and
Internet, sociological review, 20(1): 223-
247. (In Persian)

Oliaei, O., Aminiyan, M. (2016). The role
of social media marketing in brand
loyalty, accounting & management
conference, Tehran. (In Persian)

Pits, B.G Stotlar, D.K. (2002).
Fundamentals Of Sport marketing.
Morgantown, Fitness information
Technology. P: 10.

Pongpaew, W. (2020). The Use and
Gratification of Social Media on Purchase
Intention via Customer Brand
Engagement of Gen X and
Millennials. Executive Journal, 40(2), 34-
50.

Shirkhodai, M., shahi, M., nejat, S.,
mahmudi N.S. (2018). The Effect of
Social Media on Trust and Brand Loyalty
Formation in the Brand Community (Case
Study: The Social Network of Instagram),

new marketing research journal, 7(3):
107-124. (In Persian)

Soltani, M., Aryanfar, A., Naserzadeh,
M.R., Fathi, M.R. (2017). Identifying
and ranking factors influencing sports
equipment purchase intention through
social media, A logarithmic fuzzy
preference programming approach)case
study:Instagram  users), contemporary
studies on sport management, 6(12): 87-
98.

Tafesse, W., Wien, A. (2018).
Implementing  social media marketing
strategically: An empirical assessment.
Journal of Marketing Management,
34:732-749.

Wang, Y. Yu, C. (2017). Social
interaction-based  consumer  decision-
making model in social commerce: The
role of word of mouth and observational
learning. International Journal of
Information Management, 37(3), 179-
189.


https://nmrj.ui.ac.ir/article_22349_73e973ad8608eca6fefb97b84e8684c8.pdf?lang=en
https://nmrj.ui.ac.ir/article_22349_73e973ad8608eca6fefb97b84e8684c8.pdf?lang=en
https://nmrj.ui.ac.ir/article_22349_73e973ad8608eca6fefb97b84e8684c8.pdf?lang=en
https://nmrj.ui.ac.ir/article_22349_73e973ad8608eca6fefb97b84e8684c8.pdf?lang=en
https://smms.basu.ac.ir/?_action=article&au=21691&_au=Morteza++Soltani&lang=en
https://smms.basu.ac.ir/?_action=article&au=21692&_au=Morteza++Aryanfar&lang=en
https://smms.basu.ac.ir/?_action=article&au=21696&_au=Seyyed+mohammadreza++Naserzadeh&lang=en
https://smms.basu.ac.ir/?_action=article&au=21694&_au=Mohammadreza++Fathi&lang=en

	مقدمه
	نتایج پژوهش
	بحث و نتیجه گیری


